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it  is  shredded,  to  keep  it  from  getting  dark — 
fills  the  can  very  hot  and  very  full — cools  thor¬ 
oughly  to  keep  the  applesauce  from  discoloring. 
And  the  canner  who  does  all  these  things  well, 
finds  they  help  him  sell  his  brand. 

Much  data  concerning  every  phase  of  applesauce 
canning  has  been  accumulated  by  the  Research 
Department  of  the  American  Can  Company.  Per¬ 
haps  there  is  sonte  problem  confronting  you, 
perhaps  an  opportdnity  for  better  quality  in  the 
can.  If  so,  call  on  Canco,  as  others  are  doing. 
We  will  gladly  help. 


IIjVERY  day,  women  who  have 
never  used  canned  applesauce  before,  decide  to 
try  it  for  its  convenience.  Will  they  like  it  and 
buy  it  again  —  or  go  back  to  making  their  own? 
That  depends  on  the  quality  inside  the  can. 

The  canner  who  knows  that  repeat  sales  are  the 
only  kind  that  build  a  lasting  business,  stresses 
quality  in  every  phase  of  his  production — selects 
good,  sound  picked  fruit — trims  and  pares  and 
washes  carefully  to  remove  bruised  spots  and 
foreign  matter  which  otherwise  might  get  into 
the  can — holds  the  fruit  under  cold  water,  after 


Ollinatmaa  O^rprttnga 


The  Holiday  Season  again  affords  a  most  pleasant 
opportunity  to  express  our  appreciation  of  your  friendship 
and  good  will  toward  us.  May  our  service  continue  to  be 
a  factor  in  the  prosperity  we  wish  for  you  during  the 
coming  year . 


FRANK  HAMACHEK  MACHINE  COMPANY 

KEWAUNEE  >>  >>  >>  WISCONSIN 


Established  1880 


Incorporated  1924 


PHILLIPS  CAS  COMPANY 

^Manufacturers  of  (Packers  Sanilarif  Cans 


. ,  Q)ivision  of  the  . . 

PHILLIPS  PACKING  COMPANY,  Inc. 

Packers  of  ^Phillips  Delicious  Qualiitf  Canned  ffooJs 
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ncokinq-in  attachment  LOCK-SEAMER  TLANGER 


DOU  B  LE-SE  A  M  E  R  S 


The  output  of  this  line  is  250  cans  per  minute 


DRY  PACKAGE  CANS  MADE 
BY  CAMERON  MACHINERY 

This  splendid  new  type  oF  can  has  several  important  Fea¬ 
tures  which  should  interest  you.  When  the  cover  oF  this 
can  is  in  place  it  rests  tightly  upon  the  shoulder  made  by 
the  reduced  diameter  oF  the  neck  The  outside  diameter 
oF  the  cover  is  the  same  as  that  oF  the  body,  so  that  when 
the  lid  is  on,  the  outside  surFace  is  smooth  For  labeling. 
The  label  makes  a  sure  seal,  and  the  contents  oF  the  can 
will  not  siFt  out. 


At  the  same  time  that  the  Double  Seamer  attaches  the 
can  bottom  it  also  rolls  over  the  top  oF  the  body.  This 
last  Feature,  which  greatly  improves  the  can,  is  clearly 
shown  in  the  section  oF  this  can. 


For  Coffee,  Baking 
Powder  and  other 
Non- Liquid  Products 


No.  300  Lockseam 
Bodymaker  with 
Necking-in  Attach¬ 
ment. 


Cameron  Can  Machinery  Co. 


240  N.  Ashland  Avenue 


CHICAGO,  U.  S.  A. 
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EDITORIALS 


Frank  writes  an  ED.  —  You  have  listened 
patiently  to  our  editorial  efforts.  A  change  is 
good  particularly  when  it  is  for  the  better.  We 
take  Frank  M.  Shook’s  address — not  to  the  Tri-State 
Packers,  but  to  the  Pennsylvania  Canners  Association 
— as  an  editorial  for  this  week.  Here  is  it,  as  he 
offered  it  under  “Trends  for  1933”: 

*  * 

Depression  may  well  be  defined  as  the  99  sheep 
rushing  madly  over  obstacles  because  one  other  was 
stampeded. 

The  old  nursery  quatrain  goes, 

“Humpty  Dumpty  sat  on  a  wall, 

Humpty  Dumpty  had  a  great  fall. 

All  the  king’s  horses  and  all  the  king’s  men 
Could  not  put  Humpty  Dumpty  together  again.” 
In  those  old  days  it  was  considered  a  foolish  waste 
of  time  to  attempt  to  put  the  egg  together  again. 
They  knew  it  was  much  better  to  forget  the  broken 
egg  and  go  out  to  the  chicken  yard  and  get  a  good 
egg.  Sure  the  pessimist’s  objection  to  that  idea  would 
be  “mabbe  there  ain’t  another  egg  out  there.” 

Do  you  recall  Irvin  Cobb’s  procedure  when  his  flock 
of  pure  bred  hens  laid  no  eggs  even  though  he  used 
every  incentive,  recommended  in  the  way  of  proper 
feeds,  housing,  range,  etc. 

After  all  remedies  failed  he  took  the  matter  in  his 
own  hands.  Calling  the  hens  about  him  he  read  one 
of  the  chapters  from  the  Old  Testament  to  them.  He 
began  reading  a  part  of  the  second  chapter  of  first 
Chronicles : 

Ram  begat  Amminadab, 

Amminadab  begat  Nashan, 

Nashan  begat  Salma, 

Salma  begat  Boaz, 

Boaz  begat  Obed, 

Obed  begat  Jesse. 

Long  before  the  chapter  was  completed  the  hens 
realized  that  the  .chief  duty  in  life  is  to  multiply  and 
replenish  the  earth,  and  eggs  came  forth. 

In  order  to  approach  sane  judgment  on  prospects 
for  1933  an  analysis  of  today  must  be  made. 

Packs  of  vegetables  in  1932  with  their  relation  to 
the  average  of  the  five  preceeding  years  were  as 
follows  { 


1932  pack  Percentage  of 

5  yr.  Average 

Com  .  9,357,642  cs.  .60 

Peas  . 10,117,784  cs.  .59 

Tomatoes  .  8,997,384  cs.  E  .86 

Snap  Beans .  4,596,587  cs.  E  .68 

Lima  Beans . 14,641,000  lbs.  E  .53 


E — Estimated  from  production  reports  by  Bureau  of  Crop 
Estimates. 

These  heavy  reductions  in  pack  follow  directly  on 
slashing  reductions  in  1931  from  the  1929  packs  of 
all  prepared  fruit  and  vegetable  foods. 

Releases  by  the  Bureau  of  the  Census  show  the  total 
pack  of  canned  vegetables  in  1931  was  29.9  per  cent 
less  than  in  1929,  the  value  35.5  per  cent  less.  The 
total  pack  of  fruits  was  13.5  per  cent  less  than  in 
1929,  the  value  was  42.7  per  cent  less.  All  other 
food  commodities  prepared  from  fruits  and  vegetables 
decreased  28.6  per  cent  during  the  same  period. 

Taking  in  consideration  the  heavy  reduction  in  spot 
holdings  as  shown  by  the  recent  report  of  the  Depart¬ 
ment  of  Commerce,  canned  foods  are  in  a  strong  posi¬ 
tion  statistically. 

Added  to  this  is  the  fact  that  the  prevailing  low 
prices  should  tend  to  quicken  consumption.  Seldom 
have  such  heavy  movements  of  canned  foods  been  had 
as  were  witnessed  on  tomatoes  during  the  pack  this 
year. 

Indiana  reports  80  per  cent  of  its  pack  out  of  first 
hands.  Missouri  Valley,  70  per  cent.  Indications  are 
that  70  per  cent  of  the  Tri-State  pack  is  gone.  Surely 
with  favorable  environment  canners  would  have  the 
market  in  their  own  hands.  As  much  as  we  would  like 
the  environment  to  be  favorable  it  is  not  so,  because 
of  the  following  factors: 

THE  VAST  NUMBER  OF  UNEMPLOYED: 

Loss  of  wages  due  to  unemployment,  with  conse¬ 
quent  loss  of  purchasing  power  means  restricted  sales 
of  canned  foods. 

LACK  OF  SUFFICIENT  CAPITAL: 

Many  evils  resulting  from  attempts  to  operate  with¬ 
out  sufficient  capital. 

INORDINATE  TAXES: 

Heavy  burdens  of  taxation,  not  only  cripples  the 
canner,  but  robs  the  consumer  of  money  that  other¬ 
wise  might  be  diverted  to  purchasing  products. 

MASS  BUYING: 

Concentration  of  buying  in  a  few  hands  breaks 
down  sales  efforts  in  the  hands  of  a  multitude,  most 
of  whom  are  unfitted  to  compete  with  shrewd  buyers. 
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COMPETITION  OF  RAW  FRUITS  AND  VEGETABLES: 
This  is  enhanced  by  two  principles  in  merchandising.  The 
first  being  the  opportunity  the  shopper  has  in  making  selections 
personally  of  individual  fruit  or  vegetables  suited  to  her  table 
when  buying  them  raw. 

The  second  principle  in  merchandising  reacting  against 
canned  foods  is  the  selfish  one  on  the  part  of  the  merchant  in 
pushing  the  sale  of  perishable  foods  in  order  to  minimize  loss 
due  to  deterioration. 

LACK  OF  FUTURE  BUYING: 

This  two  edged  sword  gets  the  canner  both  going  and  coming. 

It  loads  him  up  with  the  burden  of  financing  his  pack  for  many 
months  additional  time.  It  tends  to  distribution  on  a  petty  retail 
basis  of  a  few  cases  at  a  time. 

It  robs  him  of  the  interest  of  the  distributors  which  is  always 
lacking  when  his  shelves  are  bare. 

You  can  have  this  keen  driving  interest  of  the  distributors 
only  when  his  shelves  are  loaded  and  his  money  invested  in 
your  products.  It  is  then  you  find  him  driving  his  salesmen 
to  special  efforts  in  merchandising  canned  foods.  It  is  then 
you  find  him  deaf  to  solicitations  of  your  competitors. 

It  is  then  you  have  a  real  ally  in  maintaining  price  levels. 
SALES  WARS  BETWEEN  DISTRIBUTORS: 

Competition  between  distributors  too  often  results  in  a  price 
war  on  canned  commodities  which  reacts  on  the  canning  industry 
in  the  form  of  beating  down  his  prices  below  fair  values. 

MAPES  LAW  IN  INDIVIDUAL  STATES: 

Under  present  situation  sub-standard  canned  foods  can  be 
distributed  under  regular  labels  if  sold  within  the  State  in 
which  goods  were  packed. 

IMPROVED  LABELING: 

Most  labeling  is  more  noted  for  its  success  in  concealing  facts  • 
than  in  revealing  them.  It  is  a  difficult  job  today  to  buy  canned 
foods  intelligently.  It  cannot  be  done.  No  corn  canner  in  the 
Tri-States  can  buy  western  pack  corn  with  any  degree  of  cer¬ 
tainty.  In  fact,  I  myself  had  to  have  help  in  buying  Maryland 
com  for  my  own  use. 

Canners,  I  implore  you  to  improve  your  labeling.  Not  artisti¬ 
cally.  There  is  too  much  art  wasted  on  them  already.  When 
driving  through  the  country  and  you  seek  the  guidance  of  a 
road  sign  to  direct  you  on  the  way,  you  look  for  a  plain  post 
with  a  plain  board  on  it  on  which  are  plain  lettered  words 
directing  you  plainly  to  your  destination. 

You  do  not  expect  the  sign  board  to  be  a  work  of  art.  True 
the  Road  Commission  might  gmploy  an  artist  who  by  the  magic 
of  his  brush  could  make  the  sign  post  appear  to  be  garlanded 
with  beautiful  vines  and  flowers,  and  on  the  board  would  appear 
maidens  disporting  about  a  limpid  pool  their  diaphanous  garbs 
swinging  gracefully  from  the  branches  of  the  elms.  A  fitting 
illustration  for  the  book  “Desire  Under  the  Elms”  but  as  a  road 
sign  a  useless  waste  of  talent,  befuddling  to  the  weary  traveller 
who  merely  wanted  to  knqw  the  distance  to  the  next  town. 

Our  labels  are  as  nonsensical  to  the  housewife.  She  is  no 
more  searching  for  art  when  scanning  a  label  than  is  the  travel¬ 
ler  when  observing  the  road  sign.  She  is  looking  for  a  very 
definite  message.  She  wants  to  know  the  quality  of  the  contents 
of  the  can,  and  you  do  not  tell  her  truthfully  the  very  thing  she 
wants  to  know.  You  deceive  her  either  directly  or  by  subter¬ 
fuge  and  then  wonder  why  there  is  sales  resistance. 

PROPER  RAW  MATERIALS: 

Another  handicap  is  the  use  of  some  undesirable  raw  material. 
Every  canner  gets  tons  of  raw  material  that  is  in  prime  con¬ 
dition  for  canning.  These  make  good  products.  Too  many  of 
them,  however,  use  some  peas,  some  corn,  some  snap  beans, 
some  lima  beans,  that  are  too  mature  and  some  tomatoes  that 
are  too  green.  These  go  into  the  cans  and  out  to  the  trade, 
the  over-ripe  vegetables  under  the  labels  showing  them  to  be 
fresh  green  and  under-ripe  vegetables  under  labels  “red  ripe.” 
OBSTINATE  CANNING  CROPS  GROWERS: 

The  last  item  I  shall  mention  which  makes  for  unfavorable 
environment  is  the  irresponsible  cross  grained  canning  crop 
grower  who  persists  in  bringing  in  green  succulent  crops  to 
you  after  they  are  ripe  and  the  ones  you  want  ripe,  they  bring 
in  before  the  crop  has  ripened. 

.  Now  having  the  picture  before  us,  what  shall  we  do? 

Our  position  is  strong  statistically,  but  weak  because  of 
environment,  and  prices  are  too  low. 


The  remedy  most  commonly  suggested  to  enhance  prices  is 
to  reduce  acreage.  Does  reduction  of  acreage  enhance  prices? 
Has  that  been  so  in  the  past?  Sometimes,  yes;  but  more  often 
no. 

The  record  of  packs  and  spot  prices  following  each  pack  are 
worthy  of  our  careful  analysis.  The  following  figures  were 
compiled  from  data  carried  in  the  Almanac  of  the  Canning 
Industry,  the  Bible  of  the  canning  industry. 

TOMATOES 

4,017,000  cases  had  a  January  Market  $1.40,  July  $1.40. 
11,500,000  cases  had  a  January  Market  $1.50,  July  $1.75. 

2  years  pack  of  22,600,000  cases  had  a  January  Market  $1.15, 
July  $1.15. 

2  years  pack  of  22,700,000  cases  had  a  January  Market  $1.35, 
July  $1.4214. 

3  years  pack  of  30,230,000  cases  had  a  January  Market  $1.32^4. 

3  years  pack  of  41,740,000  cases  had  a  January  Market  $1.4514. 

PEAS 

8,207,000  cases  had  a  January  Market  of  $1.25. 

13,042,000  cases  had  a  January  Market  of  $1.25. 

19,315,000  cases  had  a  January  Market  of  $1.25. 

3  years  pack  of  33,500,000  cases  had  a  January  Market  of 
$1.25. 

3  years  pack  of  46,300,000  cases  had  a  January  Market  of 
$1.25. 

3  years  pack  of  48,460,000  cases  had  a  January  Market  of 
$1.05. 

3  years  pack  of  48,590,000  cases  had  a  January  Market  of  95c. 
CORN 

8,843,000  cases  had  a  January  Market  90c,  July  771'4c. 
14,106,000  cases  had  a  January  Market  90c,  July  95c. 

24,320,000  cases  had  a  January  Market  90c,  July  90c. 

15,692,000  cases  had  a  January  Market  90c,  July  90c. 

3  years  pack  of  35,302,000  cases  had  a  January  Market  85c, 
July  85c. 

3  years  pack  of  55,520,000  cases  had  a  January  Market  85c, 
July  90c. 

3  years  pack  of  34,368,000  cases  had  a  January  Market  90c, 
July  95c. 

3  years  pack  of  50,557,000  cases  had  a  January  Market  90c, 
July  90. 

3  years  pack  of  47,675,000  cases  had  a  January  Market  90c, 
July  90. 

So  we  see  that  the  history  of  packs  and  prices  does  not  bear 
out  the  idea  that  our  road  to  better  prices  is  exclusively  the 
one  of  reduced  acreages.  At  first  blaush  this  seems  absurd. 
You  will  recall  the  Englishman  relating  his  impressions  of  this 
country.  He  attended  Church  on  Sunday  morning  and  a  base¬ 
ball  game  in  the  afternoon.  He  could  not  understand  our  sing¬ 
ing  in  Church  “Stand  up.  Stand  up  for  Jesus;”  and  shouting  at 
the  ball  game  “Sit  down  for  Christ  sake.” 

Our  remedy  must  go  beyond  a  play  back  and  forth  on  acreage. 
It  must  reach  the  fundamentals  which  I  have  mentioned  as  your 
environment  above  which  and  in  spite  of  which  you  must  raise 
yourself  to  be  a  force  for  an  honest  can,  fully  labeled  in  a  plain 
common  sense  manner  which  will  permit  the  housewife  to  exer¬ 
cise  her  judgment  in  the  selection  of  the  quality  of  canned  foods 
she  desires. 

The  factors  which  are  detrimental  to  the  industry  must  be 
eliminated  if  you  are  to  enjoy  the  prosperity  due  you  as  a  pur¬ 
veyor  of  food  to  the  masses. 

Unemployment  Question — Needs  your  aid. 

Lack  of  Sufficient  Capital — ^Yours  to  remedy  individually. 
Excessive  Taxes — ^Yours  to  Fight. 

Mass  Buying — Meet  it,  or  poverty  is  yours. 

Competition  of  Raw  Fruits  and  Vegetables — Yours  to  meet. 
Lack  of  Future  Buying — Yours  to  endure. 

Price  Wars  Between  Distributors — Yours  to  check. 

Mapes  Law  in  Individual  States — Yours  to  advocate  to  full 
fruition. 

Improved  Labeling — ^Yours  to  do. 

Proper  Raw  Materials — Yours  to  get. 

Obstinate  Grower — Yours  to  train. 

Big  Job — Yes.  Worthy  of  your  time  and  talents. 

Eleven  good  reasons  for  active,  aggressive,  everlasting  Asso¬ 
ciation  activity,  meriting  the  support  of  every  canner  in  its 
territory. 


December  19, 1932 


A  "ROYAL  FLUSH 


Cannot  Be  Beaten 


ROGERS  "F 


Has  everything  a  can¬ 
ning  pea  should  have. 


Sturdy  Vine 
Even  Maturity 
Double  Pods 
Heavy  Yield 
Superb  Quality 


We  shall  be  able  to  Purplish 
our  customers  limited  quan¬ 
tities  from  1933  crop. 


Bros.  Seed  Company 

Originators  BLOOD 

CHICAGO.  ILLINOIS  TELLS 
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A  President 
To  His  Members 


AT  the  end  of  each  season  canners  start  to  plan 
/a  for  the  coming  year.  We  review  the  past  try- 
/  \  ing  to  so  improve  our  program  as  to  make  the 

next  year  a  really  successful  one. 

A  year  ago  quite  a  demand  for  lower  prices  for  cans 
prevailed.  Nothing  came  of  this.  For  the  coming  sea¬ 
son  can  prices  will  be  based  on  50c  a  box  less  for  tin 
plate — reducing  the  cost  of  No.  2  cans  $1.35  per  1,000 
or  1-62  100c  per  dozen.  I  anticipate  many  buyers 
will  expect  prices  for  canned  foods  to  be  reduced  2V*»c 
to  5c  per  dozen  on  account  of  this  reduction  of 
1-62/  100c  per  dozen  for  No.  2  cans  and  many  canners 
have  so  little  backbone  that  to  at  least  some  extent 
buyers  will  get  still  lower  prices  not  withstanding 
the  fact  that  Canned  Foods  prices  have  been  at  or 
below  packing  cost  for  most  of  1932.  For  practically 
all  canned  foods  except  Standard  Peas  prices  are  still 
at  or  below  cost  although  packs  have  been  short,  stocks 
in  canners  hands  are  smaller  than  almost  ever  before 
and  the  law  of  supply  and  demand  should  have  resulted 
in  higher  prices.  The  very  short  packs  of  vegetables 
and  fruits  and  the  small  spot  stocks  are  generally 
known. 

I  suggest  canners  give  serious  consideration  to  this 
matter  and  refuse  to  sell  their  spot  goods  at  a  loss. 
Unless  you  can  secure  satisfactory  prices  for  your 
present  small  stocks  with  the  supply  known  to  be  less 
than  any  previous  demand,  then  when  will  you  ever  be 
able  to  sell  at  satisfactory  prices.  Get  enough  nerve 
to  refuse  unprofitable  orders. 

Remember  the  Canners  are  carrying  nearly  all  the 
Canned  Foods  there  are.  Distributors  cannot  be  carry¬ 
ing  many  goods  when  all  orders  are  for  “Rush”  ship¬ 
ment. 

I  believe  employment  has  improved  a  little  and  will 
continue  to  improve  slowly.  As  more  people  get  to 
work  and  payrolls  increase  purchasing  power  will  in¬ 
crease.  Personally  I  believe  there  will  be  practically 
a  sold  out  condition  of  moderate  priced  Canned  Foods 
before  the  1933  pack  is  ready. 

To  know  your  cost  is  the  first  thing  in  trying  to 
make  a  profit.  Mr.  Roy  Knouse  will  talk  to  you  today 
about  the  importance  of  knowing  your  costs. 

Our  very  good  friend,  Mr.  Frank  Shook,  Field  Sec¬ 
retary  of  the  Tri-State  Packers  Association,  is  on  our 
program  and  will  give  you  some  real  information 
about  the  matters  to  which  I  have  referred. 

A  year  ago  canners  were  urged  to  plan  very  con¬ 
servatively  for  the  1932  pack  and  contract  acreage 
was  generally,  reduced.  Fortunately  Dame  Nature  was 
not  in  a  generous  mood — possibly  she  felt  the  depres- 


Address  oF  Ckas.  G.  Summers,  Jr. 

PENNA.  CANNERS  ASSOCIATION 

sion.  At  any  rate  crops  were  generally  moderate  and 
in  some  cases  quite  short.  Just  a  glance  at  recent 
brokers’  price  lists  will  show  that  short  crops  and 
short  packs  were  fortunate  as  stocks  known  to  be 
short,  tomatoes,  beans  and  corn  are  selling  below  pack¬ 
ing  cost  now. 

For  1933  we  absolutely  must  avoid  makjing  big 
packs.  The  depression  has  continued  for  about  three 
years  with  the  low  point  in  July,  1932,  according  to 
many  who  think  they  are  authorities.  I  anticipate  the 
recovery  to  normal  conditions  will  be  slow  and  I  fear 
really  good  business  will  not  be  general  until  1934,  if 
then.  So  for  your  own  sake  watch  your  step.  The 
average  of  what  each  individual  canner  produces  in 
1933  will  determine  whether  the  stocks  of  canned  foods 
will  be  excessive  or  just  about  enough  to  supply  the 
demand.  Make  your  plans  to  fit  your  money  or  credit. 

Credits  to  canners  were  certainly  tight  in  1932  and 
I  expect  will  be  just  as  tight  in  1933.  Tight  credit  to 
canners  helps  hold  packs  to  reasonable  quantities  and 
I  believe  will  help  keep  the  customers  of  our  can  mak¬ 
ers  and  supply  men  solvent  and  in  business.  A  canner 
who  has  ceased  to  operate  is  not  a  profitable  customer 
for  the  can  maker  or  anyone  else. 

This  Association  held  two  meetings  early  in  1932 
for  canners  only  to  talk  about  our  production  prob¬ 
lems.  As  it  is  impossible  to  get  every  canner  to  attend 
meetings,  we  invited  our  good  friends,  the  representa¬ 
tives  of  the  can  companies  to  attend  these  meetings, 
asking  them  to  note  especially  the  canners  who  were 
not  present  and  to  see  such  canners,  telling  them  of 
the  matters  discussed.  I  will  ask  you  later  to  authorize 
such  a  meeting  at  Hanover  early  during  .  January. 
Every  canner  should  attend  these  meetings. 

Dr.  Ernest  N.  Cory,  State  Entomologist  of  the  Uni¬ 
versity  of  Maryland,  has  honored  us  by  accepting  our 
invitation  to  talk  to  us  today  about  some  of  our  pro¬ 
duction  problems. 

During  1932  payments  for  Inspectors  supplied  by  the 
Pennsylvania  Bureau  of  Markets  were  handled  by  this 
Association.  I  will  later  present  my  report  and  ask 
this  be  audited  and  accepted.  Mr.  James  has  told  me 
the  Commonwealth  of  Pennsylvania  will  handle  this 
matter  in  1933  for  which  I  am  thankful. 

The  Pennsylvania  Department  of  Labor  and  Indus¬ 
try  made  demands  on  Pennsylvania  Canners  who  had 
Labor  Camps  for  further  improvemets  that  would  have 
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been  expensive  and  in  the  minds  of  some  of  our  can- 
ners  were  not  necessary.  This  resulted  in  many — 
possibly  all — of  our  Pennsylvania  canners  leasing  their 
living  quarters  to  the  occupants.  A  conference  has 
recently  been  held  by  a  number  of  our  canners,  our 
counsel,  Mr.  Meisenhelder,  and  officials  of  the  Depart¬ 
ment  of  Labor  and  Industry.  Some  of  us  believe  we 
should  accept  the  suggestion,  made  at  that  meeting, 
which  is  as  follows: 

A  representative  of  the  canners  draws  up  a  pro¬ 
posed  standard  for  Pennsylvania  Canners’  Labor 
Camps.  This  “Standard”  with  such  revisions  as  are 
suggested  first  to  be  accepted  by  our  canners.  Then 
to  be  submitted  to  the  Department  of  Labor  and  Indus¬ 
try  for  their  study  and  suggestions  as  to  changes.  We 
hope  this  will  result  in  a  Pennsylvania  Standard  for 
Labor  Camps  that  will  provide  for  continued  inspec¬ 
tion  and  will  result  in  clean,  healthy  and  sanitary  con¬ 
ditions,  such  as  have  been  general  in  the  past.  If  we 
do  not  help  to  regulate  ourselves,  others  may  do  some 
regulating.  Later  I  will  ask  you  to  approve  this  gen¬ 
eral  plan. 

Copies  of  this  proposed  “Standard”  have  been  mailed 
to  all  listed  Pennsylvania  canners,  a  few  additional 
copies  are  here  but  the  supply  is  limited.  After  you 
approve  this  plan,  I  will  request  all  Pennsylvania  can¬ 
ners,  who  have  labor  camps  to  meet — immediately  fol¬ 
lowing  adjournment  this  afternoon — to  consider  any 
changes  they  suggest  in  this  proposed  “Standard.” 

Heavy  taxation  by  the  United  States,  by  States,  by 
counties  and  by  buroughs  makes  it  most  difficult  for 
canners.  Later  we  will  refer  to  this  subject.  It  seems 
to  me  we  should  tell  our  United  States  and  our  State 
Senators  and  Representatives  that  economy  and  re¬ 
duced  taxation  are  imperative.  I  suggest  that  all 
except  indispensible  services  by  the  United  States  and 
the  Commonwealth  of  Pennsylvania  be  stopped,  and 
about  the  same  reduction  be  made  of  salaries  of  United 
States  and  State  employes  as  is  general  in  private 
business. 

A  Sales  Tax  is  suggested  to  help  balance  the  Nation’s 
Budget  and  also  to  help  the  various  States  to  raise  the 
large  sums  of  money  needed.  I  believe  a  rather  gen¬ 
eral  sales  tax  would  be  as  nearly  a  painless  way  to 
collect  taxes  as  could  be  found,  but  I  think  moderate 
priced  food  should  be  exempt  from  this  tax.  We  should 
register  our  opposition  to  a  Sales  Tax  on  Canned  Foods. 
And  we  should  immediately  add  to  our  sales  contract 
forms  something  like  the  following : — “Any  Sales  Tax 
imposed  by  Nation  or  State  to  be  added  to  invoice  and 
to  be  paid  by  buyer.”  The  wording  adopted  by  Cali¬ 
fornia  canners  is  as  follows :  “In  addition  to  the  pi*ice 
stated  herein,  buyer  agrees  to  pay,  or  to  reimburse 
seller  for,  any  sales  tax  or  taxes  which  may  be  im¬ 
posed  by  the  Federal  and/or  State  Governments,  or 
the  price  herein  stated  shall  be  increased  to  the  extent 
of  such  tax.” 

The  incoming  Democratic  Administration  promised 
lower  tariffs.  Canners  are  greatly  interested  in  the 
rate  of  duty  imposed  on  Italian  tomatoes.  I  think  I 
am  correct  when  I  state  Italian  canned  tomatoes  are 
produced  by  very  cheap  labor  and  under  a  greatly 


depreciated  currency.  The  Italian  Lira  was  19c  to 
20c  and  is  now  about  5Vi}C  I  believe.  The  present  rate 
of  duty  is  apparently  low  as  large  quantities  of  Italian 
canned  tomatoes  and  tomato  paste  continue  to  be  im¬ 
ported.  If  anything  our  rate  of  duty  should  be  in¬ 
creased  so  as  to  retain  the  market  for  our  American 
canned  tomatoes  and  to  protect  American  farmers,  can¬ 
ners  and  others  interested.  We  will  refer  to  this  later. 

While  the  demand  for  canned  foods  during  the  re¬ 
cent  depression  has  been  for  the  cheapest  goods  only, 
yet  I  still  believe  it  is  very  worthwhile  for  Pennsyl¬ 
vania  canners  to  continue  to  pack  the  best  quality  of 
canned  foods  possible. 

All  of  us  appreciate  good  quality  and  well  filled  cans 
for  our  own  tables  and  I  believe  this  is  equally  true 
for  the  American  housewife.  Reduced  incomes  have 
forced  the  housewife  to  economize  and  they  have 
bought  cheaper  and  still  cheaper  canned  foods.  From 
talks  with  others  I  am  convinced  housewives  are  about 
sick  and  tired  of  the  special  sales  of  poor  quality  can¬ 
ned  foods  and  many  of  them  have  decided  the  junk 
they  often  get  is  not  cheap  at  any  price.  Those  canners 
who  maintain  their  quality  will — I  believe — be  among 
the  first  to  profit  from  the  increased  business  that  will 
come  as  more  people  get  to  work  and  the  pay  envelope 
is  fatter  and  more  frequent.  And  I  hope  and  believe 
such  an  improvement  in  business  will  be  plainly  e\i- 
dent  during  the  next  six  months.  The  Food  Distribu¬ 
tors  continue  to  buy  only  the  lowest  priced  canned 
foods,  buying  on  price  and  saying  quality  be  damned, 
will  find  they  have  no  canned  foods  business,  in  my 
opinion,  and  the  canner  of  such  poor  quality  will  be 
in  the  same  boat. 

Our  newspapers  tell  us  of  a  proposed  six  hour  day 
and  five  day  week  without  change  in  wages.  You  can¬ 
not  operate  a  cannery  on  such  a  basis.  For  days  and 
weeks  and  months  we  have  nothing  to  do.  As  crops 
mature  we  must  prepare  and  can  them.  This  fre¬ 
quently  means  long  hours  per  day  and  at  least  six  days 
per  week — during  pea  canning  season  it  often  means 
24  hours  a  day  for  7  days  a  week  for  seven  to  ten 
days  and  the  pack  is  finished.  If  you  delay  your  opera¬ 
tions  the  quality  becomes  poor  and  soon — in  the  case 
of  peas  and  corn  at  least — becomes  sub-standard.  You 
should  guage  your  acreage  to  the  capacity  of  your 
plant. 

Fortunately  people  will  continue  to  eat  canned  foods 
as  long  as  the  quality  is  satisfactory  and  prices  are 
reasonable,  so  there  will  be  business  for  the  canners. 

We  ourselves  can,  if  we  avoid  large  packs,  refuse  to 
sell  our  goods  below  cost,  refuse  to  pack  quality  we 
w’ould  not  eat  ourselves  and  handle  our  operations  on  a 
conservative  and  most  economical  basis  do  a  great  deal 
to  get  the  Food  Canning  Industry  on  a  better  basis. 

I  invite  everyone  here  to  become  members  of  this 
Pennsylvania  Canners  Association.  We  need  you  and 
I  think  you  need  the  help  this  Association  tries  to  give 
every  canner.  Our  dues  are  $10.00  per  year  and  are 
payable  at  this  meeting  or  as  soon  as  convenient  after 
this  meeting. 

I  thank  you  for  the  attention  you  have  given  to  this 
talk. 
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PENNSYLVANIA  CANNERS  MEET 

HOTEL  YORKTOWNE,  YORK,  PA.,  DECEMBER  1 3th. 

The  meeting  was  called  to  order  by  President 
Charles  G.  Summers,  Jr.,  who  made  a  splendid 
address,  which  is  featured  elsewhere  in  this  issue. 
The  Secretary-Treasurer  reported  the  Association 
in  good  financial  condition. 

Dr.  E.  N.  Cory,  Extension  Service,  University  of 
Maryland,  spoke  on  “Mexican  Bean  Beetle  Control.” 
He  gave  a  thorough  explanation  of  the  life  of  the 
beetle;  its  physical  characteristics  and  method  of  at¬ 
tack  on  beans.  Although  much  work  has  been  done  on 
control  measures,  none  has  been  found  better  than 
Magnisium  Arsenate  for  spraying  or  Calcium  Arsenate 
for  dusting.  He  claims  that  control  of  the  beetle  is 
simple  and  that  it  is  only  necessary  to  get  the  poison 
on  the  under  side  of  the  leaf  early  in  the  season.  Treat¬ 
ments  should  cease  where  small  green  pods  are  formed 
on  the  plants.  Dr.  Cory  also  stated  that  thorough 
plowing  and  discing  immediately  after  the  crop  is 
harvested  assists  greatly  in  controlling  the  beetle  the 
following  season.  A  pamphlet  has  been  prepared  by 
the  University  of  Maryland  on  Mexican  Bean  Beetle 
control  known  as  “Information  Card  No.  24.”  This 
may  be  obtained  by  writing  the  University  at  College 
Park,  Md. 

Mr.  Leroy  V.  Strasburger  of  Strasburger  &  Siegel, 
Baltimore,  told  of  a  dust  that  was  used  this  past  sum¬ 
mer  by  one  of  the  Pennsylvania  canners  who  expe¬ 
rienced  considerable  difficulty  with  beetles,  from  which 
very  satisfactory  results  were  obtained,  and  which  is 
less  expensive  to  use  because  of  smaller  quantities  in 
application.  The  canner  who  had  used  this  dust  this 
past  season  was  present  and  claimed  that  it  was  pos¬ 
sible  to  go  into  the  bean  fields  and  see  literally  thou¬ 
sands  of  dead  beetles  under  the  plants.  He  was  very 
enthusiastic  about  it.  Mr.  Strasburger  claimed  that 
if  anyone  desiring  to  try  this  formula  would  write 
him,  he  would  be  glad  to  put  them  in  touch  with  the 
proper  source  of  supply. 

Immediately  after  luncheon,  tendered  its  members 
by  the  Association,  the  meeting  continued. 

Mr.  W.  Scott  Silver  proposed  that  the  Association 
go  on  record  as  favoring  the  adoption  of  the  Mapes 
Law  by  the  Pennsylvania  Legislature  to  be  put  into 
effect  within  the  State  of  Pennsylvania.  A  motion  was 
made  that  Standards  for  Labor  Camps  be  drawn  up 
and  submitted  to  canners  maintaining  labor  camps, 
for  their  approval,  whence  they  would  be  submitted  to 
the  Pennsylvania  Department  of  Labor  and  Industry 
for  their  endorsement. 

These  motions  were  carried. 


Mr.  Frank  Shook,  Field  Secretary  of  the  Tri-State 
Packers’  Association,  gave  a  very  splendid  address  on 
“The  Trends  in  193k”  This  address  is  given  as  our 
Editorial. 

Mr.  Roy  Knouse  spoke  of  the  necessity  of  knowing 
your  costs,  especially  at  these  times  when  the  margin 
of  profit  is  so  small.  Too  many  canners  do  not  figure 
their  costs  properly,  that  is,  they  fail  to  add  in  to  the 
total  many  necessary  items  which  he  pointed  out. 

Mr.  Swain,  from  the  Federal  Warehousing  Depart¬ 
ment,  explained  the  value  of  Bonded  Ware  houses  for 
financing,  which  is  now  made  necessary  by  the  canners 
due  to  the  lack  of  future  sales.  United  States  Ware¬ 
house  Receipts  are  acceptable  by  any  bank  as  sufficient 
collateral  to  supply  the  necessary  capital  to  carry  the 
pack  until  sold. 

Mr.  Francis  Silver  and  Mr.  Summers  explained 
specific  instances  in  obtaining  bonded  warehouses  and 
urged  all  to  look  into  this  matter  of  warehousing  in 
time,  as  very  often  it  takes  some  time  to  make  proper 
arrangements. 

The  following  Resolutions  were  presented  and 
accepted : 

The  Pennsylvania  Canners  Association,  in  convention  as¬ 
sembled  at  Hotel  Yorktowne  in  York,  Pa.,  this  13th  day  of 
December,  1932,  respectfully  petitions  the  tax-making  bodies  of 
our  State  and  Government,  through  our  Governor  and  the  Presi¬ 
dent  of  the  United  States,  to  give  careful  heed  to  the  following 
facts,  to  wit: 

Growers  of  canners’  crops  are  the  primary  producers  of  table 
foods,  though  seldom  accorded  recognition  in  the  general  farm 
relief  problems,  which  are  mostly  concerned  with  cattle  feeds 

And,  that 

The  commercial  canner  is  the  one  great  conserver  of  these 
human  foods,  affording  these  growers  a  cash  market,  and  mak¬ 
ing  the  growing  of  such  crops  in  a  large  way,  or  other  than  as 
mere  kitchen  gardens,  feasible. 

Yet,  despite  heavy  cuts  in  these  food  crop  prices  by  such 
growers,  and  the  exercise  of  every  economy  in  the  canning  of 
these  crops  by  the  canners,  canned  foods  have  sold,  and  are 
selling,  below  cost  by  the  producers,  due  to  the  high  cost  of 
production. 

One  of  the  primary  causes  of  these  high  costs  by  both  growers 
and  canners  is  the  burdensome  taxes  imposed  by  our  State  and 
our  National  Governments.  Farms  that  are  foreclosed  by  the 
State  and  canners  who  are  forced  into  bankruptcy,  not  only 
cease  to  be  supply  sources  for  the  public’s  foods,  but  cease  to 
be  tax  producers  for  the  governments 

Therefore,  we  appeal  to  you  in  all  earnestness  to  protect  us, 
not  only  from  any  possible  addition  to  our  taxes,  but  that  you 
use  the  power  invested  in  you  to  restrict  governmental  opera¬ 
tions  to  the  absolute  essentials,  leaving  only  the  fundamentals, 
until  the  wheels  of  progress  can  be  set  in  motion  once  more,  and 
the  wage  earner  again  be  enabled  to  sustain  himself  and  de¬ 
pendents.  In  asking  a  reduction  in  present  taxes,  and  the  elimi¬ 
nation  or  heavy  curtailment  of  many  bureaus  or  undertakings, 
and  in  particular,  the  avoidance  of  further  borrowings  for  capi¬ 
tal  investment  (even  if  done  under  the  guise  of  unemployment 
relief),  we  are  asking  only  what  we,  as  individuals  and  in  our 
business,  have  been  forced  to  do,  to  meet  this  unparalleled 
depression.  And  be  it  further 


December  19, 19S2 


THE  CANNING  TRADE 


n 


Resolved,  that  if  a  Sales  Tax  be  decided  upon,  that  it  take 
the  form  of  a  small  tax  on  retail  sales,  as  at  present  with  amuse¬ 
ments,  etc.  A  Manufacturers’  Sales  Tax  would  further  depress 
business,  shut  down  more  industries,  and  so  add  to  unemploy¬ 
ment.  Canned  foods  and  other  staple  food  products  would  neces¬ 
sarily  have  to  be  exempted  from  such  a  manufacturers’  sales 
tax,  or  the  producers  thereof  be  permitted  to  charge  it  in  the 
cost  (to  pass  it  on)  and  that  would  bring  further  distress  upon 
the  poor,  who  are  forced  to  buy. 

And  be  it  further 

Resolved,  that  a  copy  of  this  appeal  to  the  President  of  the 
United  States,  and  to  the  Governor  of  Pennsylvania,  be  also 
sent  to  each  Senator  and  to  each  Representative  at  Washington, 
and  to  the  Senators  and  to  the  Representatives  in  the  Penn¬ 
sylvania  Legislature. 

*  *  * 

Because  unemployment  is  serious  and  widespread  and  because 
charitable  and  unemployment  relief  seem  inadequate  to  cope 
with  the  problem,  we  foresee  some  move  toward  unemployment 
insurance.  However,  such  unemployment  insurance  is  difficult 
of  application  to  the  canning  business  because  of  its  seasonal 
nature.  Furthermore,  unemployment  insurance  as  already 
adopted  in  several  States,  is  not  considered  equitable  because 
the  entire  cost  is  assessed  on  the  employer,  which  is  not  only 
unfair,  but  subject  to  grave  abuse  and  confiscatory  increase  in 
the  future  if  the  employee,  who  is  the  beneficiary,  is  not  required 
to  contribute  an  equal  amount  to  this  fund  for  his  protection 
and  relief.  Therefore,  be  it  RESOLVED,  by  the  Pennsylvania 
Canners  Association  in  Annual  Convention  assembled  that  this 
Association  go  on  record  as  strenuously  opposed  to  any  form 
of  unemployment  insurance  to  which  the  employee  does  not  con¬ 
tribute,  and  second 

That  this  Association  appoint  an  appropriate  committee  to 
study  this  matter  with  a  view  to  representing  the  canners  be¬ 
fore  any  legislative  hearings  which  may  be  held  on  this  subject, 
and  third 

That  a  copy  of  this  Resolution  be  sent  to  the  National  and 

State  Associations  of  canners. 

•  *  * 

To  assist  the  canning  business,  as  well  as  other  businesses,  in 
limiting  production  to  approximately  the  known  requirement  of 
the  nation,  in  merchandising  such  production  in  an  orderly 
manner,  and  in  meeting  and  solving  the  many  troublesome 
problems  with  which  we,  as  an  industry,  are  confronted,  so  that 
the  public  may  be  assured  of  a  continuous  supply  of  staple 
commodities  at  fair  prices,  so  that  the  producer  may  be  returned 
a  fair  return  on  his  invested  capital  and  labor,  over  and  above 
the  amounts  needed  to  insure  a  living  wage  to  employees  and 
to  the  farmers  and  other  producers  of  primary  materials,  we. 
the  members  of  the  Pennsylvania  Canners  Association  in  Annual 
Convention  assembled,  do  hereby 
Resolve,  that  the  anti-trust  laws  should  be  revised  and  mod¬ 
ernized  to  permit  cooperation  among  producers  to  accomplish 
the  above  results,  with  the  provision  that  such  action  on  their 
part  shall  at  all  times  be  subject  to  Government  review  to  insure 
the  best  interest,  not  only  of  producers  themselves,  but  of  the 
country  at  large,  and 

That  a  copy  of  this  Resolution  be  forwarded  to  our  Senators 
and  Congressmen  and  to  the  National  and  State  Associations 
of  canners. 

OFFICERS  ELECTED 

President . Charles  G.  Summers,  Jr.,  New  Freedom 

1st  Vice-President . M.  E.  Knouse,  Peach  Glen 

2nd  Vice-President . Edward  G.  Ruff.  Delta 

Secretary-Treasurer . Melvin  B.  Wehler,  Littlestown 

DIRECTORS 

H.  M.  Ruff,  R.  D.  Snyder,  C.  0.  Lippy,  B.  S.  Mehring, 
W.  S.  Silver,  J.  I.  Burgoon,  J.  M.  Flinchbaugh,  H.  L. 
Sell,  W.  A.  Free,  R.  D.  Schenkle,  J.  T.  Smith,  and 
H.  V.  Wareheim. 

A  special  meeting,  for  canners  only,  will  be  held  at 
the  Richard  McAllister  Hotel,  Hanover,  Pa.,  Tuesday, 
January  10th,  at  10  o’clock. 


MICHIGAN  CANNERS  MEET 

GRAND  RAPIDS,  MICH.,  DECEMBER  6ih. 

Avery  optimistic  group  of  canners  met  at  the 
Pantlind  Hotel  in  Grand  Rapids,  Mich.,  Tues- 
^  day,  December  6th,  for  the  annual  winter  meet¬ 
ing  and  some  30  canners  were  present,  besides  an  un¬ 
usually  good  attendance  of  supply  men. 

From  the  statistics  presented  by  Mr.  Roy  Marshall 
of  the  Michigan  State  College,  who  has  conducted  the 
Crop  Reporting  Service  for  the  past  year,  it  was  noted 
that  from  a  pack  in  excess  of  41  million  pounds  of 
cherries  for  Michigan,  Ohio,  and  Wisconsin  that  as  of 
December  1st,  65  per  cent  of  No.  2  tins  and  35  per 
cent  of  No.  10  tins  had  been  sold  and  shipped.  Com¬ 
paring  these  figures  with  those  of  a  year  ago,  this  was 
very  gratifying  and  taking  into  consideration  that 
there  remains  six  months  before  new  pack,  it  was 
safely  predicted  that  1932  pack  should  clean  up  in 
first  hands. 

Practically  all  members  of  the  State  Departments, 
including  Mr.  Herbert  E.  Powell,  Commissioner  of 
Agriculture;  Mr.  Peter  D.  Dukesherer,  Director 
Bureau  Foods  and  Standards ;  William  Geagley,  Chief 
Chemist;  V.  R.  Gardner,  Head  of  Horticulture;  E.  C. 
Mandenburg,  Orchard  and  Nursery  Inspection;  Stan¬ 
ley  Johnston,  Superintendent  South  Haven  Experiment 
Station,  were  present  and  made  brief  remarks,  assur¬ 
ing  the  Michigan  Canners  Asociation  of  their  willing¬ 
ness  to  cooperate  at  all  times. 

A  Resolution  was  adopted  extending  a  vote  of  thanks 
and  appreciation  to  the  Michigan  State  Department, 
both  official  and  regulatory,  for  their  untiring  efforts 
in  cooperating  with  the  Michigan  Canners  Association. 

Considerable  discussion  centered  about  the  matter 
of  National  Cherry  Week  and  remarks  were  made  by 
several  members.  It  was  finally  decided  that  the  new 
President  appoint  an  able  Chairman  and  Committee 
to  ascertain  costs,  possibilities,  and  to  make  recom¬ 
mendations  for  further  procedure  to  the  members. 

President-Elect  John  Porter  appointed  on  the  Com¬ 
mittee  Messrs  Howard  Morgan,  Harold  Royal,  and 
A.  J.  Rogers. 

It  was  felt  that  the  benefits  derived  from  National 
Cherry  Week  were  too  valuable  to  be  discontinued  by 
not  sponsoring  this  year. 


THE  ELECTION 


President . John  J.  Porter,  East  Jordan 

Vice-President . C.  P.  Lardie,  Traverse  City 


Secretary-Treasurer. ...David  H.  Day,  Jr.,  Glen  Haven 

A  unanimous  vote  was  made  to  accept  the  hospital¬ 
ity  of  Traverse  City  for  the  Spring  Meeting  which  is 
usually  held  in  May. 
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NEW  YORK  CANNERS  MEET 

ROCHESTER,  DECEMBER  8th  and  9th. 

The  annual  convention  of  the  Association  of  New 
York  State  Canners,  Inc.,  met  at  luncheon  at  noon, 
December  8th,  in  the  Ballroom  of  the  Hotel  Seneca, 
Rochester.  There  were  about  200  present,  representing 
51  of  the  60  member  firms. 

Marc  C.  Hutchinson,  President  of  the  National  Can¬ 
ners  Asociation,  brought  greetings  from  the  National. 
Gordon  C.  Corbaley  spoke  at  length  on  the  subject 
“The  Merchandising  of  Food  in  Cans” ;  Maurice  Siegel 
of  Strasburger  &  Siegel,  Baltimore,  and  who  has  re¬ 
cently  been  headlining  in  the  papers  throughout  the 
country  because  of  his  address,  spoke  on  “Pea  Liquor 
in  Relation  to  the  Mapes  Law  Standards” ;  A.  E.  Stev¬ 
enson,  Research  Department,  Continental  Can  Com¬ 
pany,  used  as  his  subject  “Remarks  on  Tomato  Juice.” 

The  evening’s  entertainment  was  the  Annual  Dance, 
always  a  notable  event  with  this  Association,  and 
there  were  301  present  who  enjoyed  a  delightful  eve¬ 
ning. 

Friday  morning  business  was  resumed  with  reports 
on  canning  crops  investigations  made  by  Professors 
C.  B.  Sayre,  J.  G.  Horefal  and  Hugh  Glasgow.  “Joe” 
Weix,  of  Wisconsin,  reported  on  the  pea  situation  as 
he  saw  it. 

Gordon  H.  Kellogg,  recently  appointed  General 
Sales  Manager  of  the  American  Can  Company,  made 
his  debut  before  his  home  crowd  bringing  greetings. 

Following  the  noon  luncheon,  business  was  resumed 
in  the  Annual  Closed  Session,  during  which  reports  of 
officers  and  committees  were  submitted,  and  the  elec¬ 
tion  of  directors  held. 

Mr.  James  Moore,  Chairman  of  the  Resolutions  Com¬ 
mittee  presented  the  following,  and  they  were  adopted : 

RESOLUTIONS 

Resolved,  that  the  Association  hereby  records  its  opposition 
to  any  and  all  governmental  participation  in  the  activities  of 
the  canning  industry,  and  particularly  to  the  financing  and 
operation  by  government  agencies  of  plants  and  facilities  for 
the  processing  of  fruits  and  vegetables,  demonstrated  by  current 
experience  to  be  destructive  of  established  business,  causing 
over-production,  lowering  prices  to  growers,  interfering  with 
orderly  marketing,  wasteful  of  public  funds,  basically  unsound, 
and  in  violation  of  the  interests  of  grower,  canner,  distributor, 
and  consumer. 

Resolved,  that  the  Association  hereby  records  its  approval 
and  acceptance  of  the  principle  of  distributing  available  work 
over  the  most  extended  period  of  time  and  among  the  maximum 
number  of  employees;  and  hereby  instructs  its  Labor  Committ^'e 
to  direct  its  efforts  during  the  coming  year  to  the  obtaining  of 
such  flexibility  of  distribution  of  the  now  legalized  weekly  hours 
of  labor  as  may  appear  necessary  to  properly  handle  canning 
crops,  and  to  procuring  the  extension  of  such  provisions  where 
required  to  safeguard  the  interests  of  canner  and  grower,  and 
fully  protect  the  interests  of  employees. 

Resolved,  that  the  Association  reaffirms  its  desire  to  coopera^^e 
with  the  State  Labor  Department  in  that  the  requirements  of 
the  industrial  code  may  be  met  as  far  as  possible  during  the 
next  canning  season  and  that  our  members  use  their  best  efforts 
to  bring  about  this  result. 


Resolved,  that  the  Association  hereby  indorses  the  attitude 
taken  genei'ally  by  Federal  executives.  Senator  and  Representa¬ 
tives  that  foods  be  excepted  from  the  burden  of  a  general  sales 
tax,  and  authorize  and  instructs  its  officers  to  take  such  action 
as  may  appear  necessary  to  maintain  the  position  cf  the  canning 
industry  that  its  products  compete  directly  with  like  raw  foods 
and  that  they  must  be  classified  together  for  the  purpose  of 
taxation  in  fairness  to  growers  and  consumers  as  well  as  can¬ 
ners  and  distributors. 

Resolved,  that  the  Sanitation  Committee  is  hereby  instructed 
to  renew  its  efforts,  unsuccessful  last  year,  to  establish  a  prac¬ 
ticable  program,  acceptable  to  the  State  Conservation  Depart¬ 
ment  as  well  as  to  State  and  local  health  and  sanitation  authori¬ 
ties,  for  the  handling  of  canning  factory  waste. 

Resolved,  that  the  Association  hereby  instructs  its  officers  to 
take  such  steps  as  seem  necessary  to  require  the  labeling  of 
canned  soaked  peas  so  as  to  more  clearly  distinguish  them  from 
canned  fresh  green  peas. 

Resolved,  that  there  be  conveyed  to  Cornell  University,  the 
Geneva  Experimental  Station,  and  the  Geneva  Preserving  Com¬ 
pany,  the  sincere  appreciation  and  thanks  of  the  industry  for 
the  valuable  assistance  they  have  so  freely  given  in  the  effort  to 
solve  its  many  problems. 

Whereas  several  members  have  reported  unsatisfactory  deal¬ 
ings  with  trucking  concerns,  especially  with  some  from  distant 
parts  of  the  State  and  outside  of  the  State. 

Be  it  resolved  that  our  Traffic  Committee  be  instructed  to 
investigate  this  situation  and  report  to  the  Board  of  Directors 
of  the  Association  the  information  obtained  with  recommenda¬ 
tions. 


THE  ELECTION 

The  following  were  elected  Directors  for  three 
years : 

Max  H.  Olney,  Olney  &  Floyd,  Western ville. 

Caleb  C.  Scutt,  Red  Creek  Canning  Co.,  Red  Creek. 

Roy  0.  Whitney,  Victor  Food  Corporation,  Victor. 

Later  the  Board  of  Directors  organized  and  elected 
the  following  officers  for  1932: 

President — B.  E.  Babcock,  Empire  State  Pickling 
Co.,  Phelps. 

Vice-President — R.  S.  Thorne,  Geneva  Preserving 
Co.,  Geneva. 

Treasurer — R.  0.  Whitney,  Victor  Food  Corpora¬ 
tion,  Victor. 

Secretary — John  P.  Street,  Rochester. 


Complete  Machinery  and  Supplies 
for  every  canning  operation. 
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Lombard  &  Concord  Sts. 
Baltimore  Maryland 


ROBINS  RETORT 
Built  in  all  sizes 


December  19, 1932 


THE  CANNING  TRADE 


IB 


lOWA-NEBRASKA  CANNERS  MEET 

FORT  DES  MOINES  HOTEL,  DES  MOINES,  IOWA 
DECEMBER,  Vth. 

The  Annual  Meeting  was  held  at  Des  Moines,  Iowa, 
December  7th,  at  the  Fort  Des  Moines  Hotel,  with 
a  fairly  good  attendance. 

The  meeting  started  with  a  luncheon  at  12 :45  P.  M., 
after  which  President  Steinhart,  on  the  part  of  the 
Association,  thanked  the  Committee  of  the  Allied  In¬ 
dustries  for  the  very  enjoyable  lunch  which  had  been 
furnished  by  them. 

The  first  speaker  on  the  program  was  John  P.  Ryan, 
Department  of  Speech,  Grinnell  College,  who  talked 
to  us  on  Merchandising  and  Salesmanship.  Mr.  Ryan’s 
talk  was  considered  the  most  instructive  and  enter¬ 
taining  of  any  speech  the  canners  and  supply  men 
have  had  the  pleasure  of  listening  to  for  years.  He 
made  it  very  plain  to  us  that  in  the  future  we  must 
pay  less  attention  to  production  and  more  time  and 
work  on  the  marketing  and  distribution  of  our  prod¬ 
ucts. 


as  President  Steinhart  was  obliged  to  leave  the  meet¬ 
ing  at  this  time.  Merritt  Greene  who  has  had  charge 
of  this  matter,  was  unable  to  be  present  so  Mr.  Clap¬ 
per  and  Sid  Clift,  the  other  members  of  the  Finance 
Committee,  stated  very  little  encouragement  had  so 
far  been  offered  from  Washington  for  loans  to  can¬ 
ners.  One  specific  case  where  a  canner  had  accom¬ 
plished  a  loan  after  much  red  tape  was  reported  on. 

Election  of  officers  for  1933  followed.  The  Com¬ 
mittee  recommended  the  following: 

For  President . Paul  E.  Read,  Waterloo,  Iowa 

For  Vice-President....Garth  E.  Carrier,  Vinton,  Iowa 
For  Secretary-Treasurer, 

George  R.  Kelley,  Grinnell,  Iowa 

For  Board  of  Directors 
Guy  E.  Pollock,  Marshalltown,  Iowa 
Morton  Steinhart,  Nebraska  City,  Nebr. 

A1  Schori,  Elgin,  Iowa 
J.  M.  Timbrel,  Oskaloosa,  Iowa 
J.  LeRoy  Farmer,  Cedar  Rapids,  Iowa 
Who  were  unanimously  elected. 


F.  R.  Russell,  Farm  Editor  of  the  Des  Moines  Reg¬ 
ister  and  Tribune,  next  gave  a  short  talk  of  the  value 
of  canning  crops  to  the  State,  after  which  the  members 
present  moved  to  the  regular  meeting  room  for  an 
executive  session. 

The  President  next  called  on  H.  R.  Burr,  Executive 
Secretary  of  the  Wisconsin  Canners  Association,  who 
told  us  of  the  progress  which  had  been  made  the  past 
year  by  the  Wisconsin  Cooperative  Sales  Association. 
He  .stated  the  value  to  be  obtained  depends  upon  the 
number  of  canners  making  the  reports  of  sales,  etc., 
as  the  dissemination  of  information  pertaining  to 
sales  and  market  conditions  and  shipments  are  most 
essential.  Mr.  Burr  stressed  the  necessity  of  proper 
labeling  and  more  informative  labels  as  to  grades  to 
enable  the  consumer  to  more  easily  distinguish  the 
type  of  merchandise  desired.  He  told  us  that  in  Wis¬ 
consin  they  had  their  peas  all  graded  at  the  end  of 
the  season  which  has  been  a  big  help  in  marketing 
their  product;  and  Mr.  Burr  recommended  to  our 
Association  to  secure  a  disinterested  party  or  a  licensed 
grader  to  grade  our  entire  pack  each  fall,  as  to  qualitv, 
stating  it  would  quite  often  eliminate  controversies 
over  deliveries.  He  also  suggested  that  inasmuch  as 
individual  corn  canners  cannot  afford  a  sales  depart¬ 
ment,  that  four  or  five  canners  go  together  and  secure 
an  exoerienced  sales  manager  who  could  maintain  a 
general  sales  office  for  marketing  the  product  of  the 
entire  group,  with  each  fellow  paying  his  proportionate 
cost  of  same. 

Following  Mr.  Burr’s  talk,  the  matter  of  securing 
assistance  from  the  Reconstruction  Finance  Corpora¬ 
tion  was  discussed,  Mr.  Clapper  leading  the  discussion 
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BETTER  PROFITS 

A  department  devoted  to  the  consideration  and  discussion  of  sales  questions 
of  every  kind,  and  to  every  phase  affecting  the  sale  and  distribution  of  canned 
foods;  therefore,  of  utmost  importance  to  every  canner,  because  on  your  sales 
depends  your  profits.  Improvement  in  selling  methods  must  result  in  better 
profits.  Conducted  by  an  Expert  of  long  experience,  but  whose  identity  will 
be  kept  bidden. 

Questions  Invited,  and  Your  Opinions  Welcomed. 


AGREAT  many  of  our  readers  have  shown  so  much 
interest  in  our  article  of  November  21st  I  will 
i  carry  that  article  forward  through  the  next 
logical  step  in  developing  sales  and  distribution. 

You  will  recall  I  suggested  that  if  attempting  to 
concentrate  sales  within  the  logical  distribution  area 
of  my  plant  that  I  would  first  try  to  sell  all  retail- 
owned  wholesale  grocery  houses  and  next  go  after 
wholesale  grocery  houses  working  with  a  selected 
group  of  retailers. 

Let  me  say  right  here  and  now  that  most  canners 
will  pooh,  pooh  this  thought  as  being  apt  to  restrict 
sales  and  lower  volume. 

Gentlemen,  while  neither  a  prophet  or  the  son  of  a 
prophet.  I’m  telling  you  that  your  sales  volume  will  be 
restricted  for  some  years  to  come  whether  you  like  it 
or  not!  This  being  the  case  it  is  up  to  all  of  us  to  re¬ 
arrange  our  personal  and  company  plans  in  such  a 
manner  we  can  make  a  profit  on  the  volume  of  busi¬ 
ness  we  finally  attain,  irrespective  of  its  size. 

Going  outside  of  our  business  for  a  moment,  take 
the  case  of  a  wholesale  fruit  dealer  in  the  middle  West. 
Starting  in  a  small  way  a  number  of  years  ago,  he  has 
added  extension  after  extension  to  his  warehouse  and 
plant.  Large  truck  after  large  truck  became  a  part 
of  his  equipment.  One  salesman  after  another  was 
added  to  his  force.  A  few  years  ago  he  had  the  finest 
establishment  of  its  kind  between  the  Gulf  of  Mexico 
and  Chicago.  Today  he  still  has  the  shell  of  his  former 
great  business.  The  buildings,  sidetracks,  trucks  are 
all  on  hand.  One  chain  store,  provided  with  its  own 
facilities  for  handling  perishable  fruits  and  vegetables 
is  selling  today  as  much  of  those  commodities  as  our 
friend  sold  years  ago  to  fifteen  independent  retailers. 
Twenty  chain  grocery  stores  are  in  his  territory,  he 
can’t  sell  them  a  bunch  of  bananas! 

I  have  said  the  shell  of  his  business  remains.  I 
should  have  said  that  the  heart  and  frame  of  his  busi¬ 
ness  are  still  intact!  He  has  the  guts  to  face  facts  as 
he  finds  them.  He  is  cutting  down  in  his  delivery  op¬ 
erations  to  a  point  where  his  trucks  still  operate  at  a 
profit.  He  is  reducing  the  number  of  salesmen  on  the 
road,  he  is  adding  grocery  lines  to  build  up  the  tonnage 


on  his  autos  and  bring  a  little  net  profit  into  his  cash 
registers.  He’ll  get  by  in  1933,  make  a  little  profit 
but  he  will  not  be  the  big  operator  he  was  in  years 
gone  past.  Nevertheless  he  will  be  the  big  little  fruit 
and  vegetable  wholesaler  in  his  territory. 

This  is  exactly  what  we  must  become  in  our  busi¬ 
ness,  the  sooner  we  realize  this  and  act  accordingly, 
the  sooner  we  will  find  ourselves  more  content  than 
at  present  with  the  profit  we  obtain  from  our  opera¬ 
tions. 

Within  the  past  twenty-four  hours  I  have  talked  to 
the  head  of  a  big  canning  business  who  sighs  and 
admits  they  have  sold  a  fine,  big  tonnage  this  year  but 
in  low  profit,  low  gross  items.  His  attitude  and  the 
sighs  accompanying  the  conversation  show  conclusively 
he  is  seriously  wondering  today  if  they  would  not  be 
better  off  if  they  had  confined  operations  to  a  much 
smaller  volume  of  business  showing  at  least  a  small 
profit. 

Just  for  the  purpose  of  argument,  let’s  assume  we 
have  decided  to  do  just  this  thing  and  to  go  after  in 
1933,  the  business  of  retail  owned  and  cooperating 
wholesale  grocers. 

Here  and  now,  having  made  this  decision,  you  must 
also  decide  further,  to  do  more  constructive  selling  in 
attempting  this  than  you  have  been  in  the  habit  of 
doing.  Retail  owned  wholesale  grocery  houses  are  open 
to  such  efforts,  they  welcome  them  in  fact.  Contacting 
the  buyer  is  easy,  but  when  this  has  been  done  your 
job  has  only  started.  Then  you  have  to  sell  the  buying 
committee  and  then  the  members. 

To  sell  the  members  of  the  board  or  those  responsible 
for  expressing  the  will  of  the  membership,  get  right 
down  to  brass  tacks,  go  back  to  first  principles  and 
put  on  a  demonstration  that  will  prove  conclusively 
the  value  of  your  goods  in  comparison  to  the  line  being 
handled  at  present  by  the  customer  whose  business 
you  want  to  secure. 

Your  preliminary  work  with  the  buyer  has  been 
done,  I  assume  you  have  his  support  and  that  his  co¬ 
operation  can  be  taken  for  granted.  Now  arrange  to 
serve  everyone  present  at  the  weekly  meeting  of  the 
directors  and  buying  committee.  Determine  to  serve 
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your  canned  foods  in  the  most  appetizing  and  attrac¬ 
tive  manner  possible.  Because  you  have  eaten  your 
canned  peas  and  canned  corn,  cold  from  the  can  for 
years  while  grading  packs,  do  'not  think  retail  grocers 
enjoy  them  as  much  as  you  do  when  served  in  this 
manner. 

Arrange  to  serve  hot,  all  canned  foods  you  pack  that 
are  served  in  that  manner  on  the  table.  If  the  group 
you  are  to  serve  is  not  large,  say  not  over  ten  members, 
if  you  are  rushed  for  time  on  the  program,  provide 
yourself  with  an  electric  saucepan  or  chafing  dish  and 
heat  your  samples  on  the  job.  Get  from  any  large 
drug  store  or  from  the  five  and  ten  cent  stores,  a  pack¬ 
age  of  picnic  plates,  spoons,  forks,  napkins  and  a 
paper  table  cloth.  Dress  the  desk,  bench  or  table  on 
which  you  will  do  your  serving  with  the  table  cloth, 
put  out  your  paper  plates  and  spoons,  pile  a  display 
of  your  unopened  packages  on  the  table  as  a  back¬ 
ground  and  be  ready  to  serve  your  samples  when  your 
buyer  turns  you  loose  for  your  talk  and  demonstration. 

If  your  time  is  limited  because  salesmen  and  in¬ 
terested  grocers  have  a  number  of  things  to  discuss  at 
the  meeting,  better  heat  your  samples  before  coming 
to  the  meeting  place  and  bring  them  with  you  all  ready 
for  serving.  Then  all  you  have  to  do  is  to  set  up  your 
place  and  manner  of  serving,  make  your  little  talk 
then  let  the  boys  see  your  display  of  filled  packages 
and  eat  the  samples  you  have  ready  for  them. 

Next  be  sure  you  see  to  it  that  everyone  takes  home 
a  sample  to  be  served  there.  If  salesmen  are  on  the 
job,  if  the  line  and  your  presentation  of  it  has  gone 
far  enough  so  that  the  house  has  decided  to  take  it  on, 
and  the  boys  are  to  start  out  at  once  with  the  purpose 
of  putting  the  line  over,  give  out  duplicate  samples, 
one  for  the  home  and  one  to  be  shown  on  the  trade. 
Or  a  dozen  or  two  dozen  as  the  case  may  be.  Here  is 
one  time  you  can  not  afford  to  be  close  with  samples! 

Not  later  than  a  month  after  you  put  on  this  initial 
show,  try  to  hold  another  meeting  with  the  same  group. 
By  that  time  they  will  have  bumped  into  about  all  the 
various  types  of  discouragement  to  be  met  with  in 
selling  your  line,  some  will  be  discouraged,  some  will 
be  only  lukewarm  concerning  it,  a  few  will  be  your 
friends.  Clear  up  all  points  concerning  your  offerings 
and  on  which  your  men  at  the  meeting  want  informa¬ 
tion.  Then  call  for  comments  by  those  who  feel  the 
line  is  0.  K.  and  worthy  of  full  support.  You’ll  be 
pleasantly  surprised  at  the  number  of  those  who  will 
tell  your  story  in  such  a  way  as  to  create  renewed 
interest  in  it  on  the  part  of  those  who  have  begun  to 
lag  in  sales  and  support. 

Even  if  you  are  not  wholly  sold  on  this  program, 
select  at  least  one  typical  group  in  your  logical  terri¬ 
tory,  do  your  best  to  wholly  sell  them  on  your  product 
or  line,  work  with  them  as  I  have  suggested,  do  all  you 
can  in  keeping  in  close  touch  wit|j  them  and  see  for 
yourself  how  the  plan  works  out. 

If  you  will  do  this  in  1933,  even  with  only  one  group. 
I’ll  bet  you  will  want  to  get  as  many  more  as  possible 
in  1934 1 


MORRAL  BROTHERS 

Manufacturer*  Of 

The  Morral  Corn  Husking  Machine 
The  Morral  Corn  Cutting  Machine 

For  whole  grain  and  cream  style  corn 

The  Morral  Labeling  Machine 

and  other  machinery 

Write  for  prices  and  further  information 

Morral  Brothers,  Morral,  Ohio 


Hormel  Magnetic  Turn 
Table  For  Tin  Plate. 

For  turning  tin  sheets  from  length-wise  to  cross-wise 
or  visa  versa.  Can  be  applied  to  a  great  many  other 
duties  in  tin  printing  and  can  making  factories  for 
turning  sheets  from  one  position  to  another  before 
the  next  operation. 

Magnetic  Turning  Device  and  Adjustable  Oscillat¬ 
ing  Side  Gauge  assure  accuracy  and  positiveness 
with  perfect  register. 

also  manufacturers  of 

Automatic  Tin  Plate  Drying  Ovens. 

Offset  Proving  Presses.  Transfer  Devices. 

Pla  in  Coating  and  Varnishing  Machines 
Magnetic  Tin  Plate  Cleaning  Machines. 
Magnetic  Spot  Coating  Machines. 

Writa  For  Fall  Particular*. 

Charles  Wagner  Litho.  Machinery  Co., 

Incorporated 

51  -  55  Park  Ave.,  Hoboken,  N.  J. 


POWDERED  APPLE  PECTIN 

SPEAS-NUTRL-JEL 

NEUTRAL  IN  COLOR  AND  FLAVOR  . 

Write  or  Wire  for  Samples  and  Prices 

SPEAS  MANUFACTURING  CO. 

Kansas  City,  Mo. 

Licensed  under  Patents  1,646,157,  Oct.  18,  1927;  1,655,398,  Jan.  3,  1928; 
Application  166,020  Feb.  4,  1927. 
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Wanted  and  For  Sale 

This  is  a  page  that  must  be  read  each  week  to  be  appreciated.  You  are  unlikely  to  be  interested  every 
is  offered  here,  but  it  is  possible  you  will  be  a  dozen  times  in  the  year.  If  you  fail  to  see  and 
your  opportunity  your  time  is  lost,  together  with  money.  Rates  upon  application. 


week  tn  what 
accept 


For  Sale  —  Machinery 


FOR  SALE -Homogenizers  and  viscolizers;  sizes  ICO, 
200,  300,  400,  800  gal.  All  machines  entirely  rebuilt. 
Write  for  prices  and  specifications. 

Otto  Biefeld  Co. ,  Watertown,  Wis. 

For  Sale  —  Factory 

FOR  SALE— At  a  bargain,  canning  plant,  building  and 
equipment.  In  first  class  condition.  In  community 
where  most  anything  can  be  grown.  If  interested, 
write 

Dr.  G.  C.  Jernigan,  Rector,  Ark. 
Help  Wanted 

WANTED  -  Bookkeeper- Accountant  experienced  in  Canned  Foods. 

Address  Box  B-1890  care  of  The  Canning  Trade. 


Situations  Wanted 


WANTED-  Position  by  Factory  Superintendent  who  has  had  ex¬ 
perience  in  packing  a  complete  line  of  high  grade  vegetables. 
Good  manager  and  producer;  expert  mechanic  on  all  machinery, 
including  closing  machines.  Will  consider  any  location  in  any 
capacity. 

Address  Box  B-1881  care  of  The  Canning  Trade. 

POSITION  WANTED— By  Factory  Superintendent.  Married, 
age  42.  Packs  full  line  of  fruits  and  vegetables;  expert  on 
Dills  in  barrels.  Knows  the  game  from  the  field  to  finished  pro¬ 
duct.  This  man  is  factory  installer,  machinist,  fireman  and 
Double  Seamer  Operator,  Will  consider  position  in  town  or 
city  on  moderate  terms.  Best  of  references. 

Address  Box  B-1&86  care  of  The  Canning  Trade. 

POSITION  WANTED — Chemist  and  food  technologist,  expert 
on  specialties  such  as  as  soups,  sauces,  and  fancy  vegetables, 
with  well-equipped  laboratory  and  experimental  cannery,  wishes 
part-time  work  on  development  or  improvement  of  food  pro¬ 
ducts  in  tin  or  glass. 

Address  Box  B-1887  care  of  The  Canning  Trade. 
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HER  DAILY  DOZEN 

“The  doctor  told  my  wife  she  should  take  exercise.” 
“And  is  she  doing  it?” 

“If  jumping  at  conclusions  and  running  up  bills  can 
be  called  exercise.” 

HE  KNEW  HIS  FLIVVER 
Officer — Say,  look  here ;  you  can’t  stop  here. 
Motorist  —  I  can’t,  eh?  Well,  officer,  maybe  I 
shouldn’t  stop  here,  but  you  don’t  know  this  car  like 
Ido. 


WHY,  HOW  STRANGE! 

Dolly  was  just  home  after  her  first  day  at  school. 
“Well,  darling,”  asked  her  mother,  “what  did  they 
teach  you  ?” 

“Not  much,”  replied  the  child.  “I’ve  got  to  go 
again.” 

MULTUM  IN  PARVO  IN  EXCELSIS 

Soap-Box  Orator  (winding  up  his  speech) — An’ 
that,  ladies  and  gentlemen,  is  the  ’ole  kettle  o’  fish  in 
a  nutshell. 


HINT  OF  A  HEAVY  BOOT 

It  was  approaching  midnight  and  the  young  man 
still  hovered  around  the  door.  The  stillness  was  sud¬ 
denly  shattered  by  a  loud  crash  upstairs. 

“Gracious,  dear,”  said  the  timid  swain,  “what  could 
that  be?” 

“Oh,”  replied  the  miss,  “that’s  just  papa  dropping  a 
hint.” 


THE  NEW  ANNOUNCER 

An  Irishman  got  a  job  at  a  railway  station.  When 
the  first  train  came  in,  however,  he  forgot  the  name 
of  the  station;  so  he  called  out:  “Here  ye  are  for 
where  ye  are  going.  All  in  there  for  here,  come  out.” 

PAST  MASTER 

Father — Why  won’t  you  marry  Fritz? 

Daughter — I  will  only  marry  a  man  who  knows  life 
and  has  learned  its  sorrows. 

Father — I  see;  a  widower. 

LIFE’S  DARKEST  MOMENT 

“My  wife  is  suffering  untold  agony.” 

“I  am  sorry.  What  is  the  matter  with  her?” 

“She  has  an  inflamed  throat  and  cannot  talk  about 
it.” 


Safe  -  T  - 
Clutches 


Designed  for  Judge  Syrupers.  Proved  so 
good,  we  sell  them  separately. 

Mounted  on  a  sleeve  -  you  just  slip  them 
on  shaft.  Fasten  with  set  screws  or  pin. 
No  keys  to  cut.  Great  for  replacement  on 
“chewed  up  shafts”. 

Can  be  set  to  pull  the  load  or  slip  if  over¬ 
loaded  or  if  machine  jams. 

Discs  are  shrouded  -  moisture  don’t  affect 
them. 

Take  any  diameter  of  pulley.  Change 
quickly  from  one  pulley  to  another. 

Oil  and  grease  chambers  do  away  with 
loose  pullies  “Freezing  ” 

No  packing  to  wear  or  swell. 

Stay  in  or  out.  No  creeping.  Start  smoothly. 
Save  your  machines,  save  trouble,  save  ac¬ 
cidents  and  save  cans. 

Never-Miss  TIMERS 

Made  for  Judge  Syrupers  and  are  positive 
at  all  speeds — high  or  low. 

Time  cans  into  any  machine:  fillers,  double 
seamers,  exhaust  boxes,  cookers,  coolers, 
labellers,  can  making  machinery  or  can  run¬ 
ways. 

Simple,  out  of  the  way  and  fool  proof. 

Tell  us  what  you  wish  “to  time”  and  we 
will  “time”  it. 

They  save  their  cost  in  cans  and  lost  time, 
e.specially  on  High  Speed  lines. 

E.  J.  JUDGE 

Syrupers,  Clutches,  Timers. 

P.  O.  Box  238  Alameda,  Calif. 

Canadian  Agents 

Canners  Machinery  Ltd.,  Simeoe,  Ont  Can. 
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CANNERS’  SEEDS 

PEAS  BEANS  CORN 

DEPENDABLE  BEET  SEED 


Best  Stocks 


Best  Prices 


A  Complete  Line  of  all  Canners*  and 
and  Picklers*  Seeds 


Quotations  and  Samples  on  Request 
Growing  Stations  Throughout  America 
Shipping  Points  at  Convenient  Centers 

F.  H.  Woodruff  &  Sons 

Milford,  Conn. 

^ranches : 

Toledo,  O.,  Atlanta,  Ga.,  Mercedes,  Tex. 


/%\  This  STERLING 
SIGN  of  QUALITY 
is  on  all  SPRAGUE-SELLS  Machines. 

It  MEANS 

Sturdy,  Reliable  Canning  Machinery. 

COMPLETE  SERVICE — Machines  and  Equip¬ 
ment  for  ALL  Canned  Foods. 

A  Producing  Organization  Second 
To  None. 

Buy  the  best.  Increase  your 

profits  with  SPRAGUE-SELLS  machines. 

SPRAGUE-SELLS  CORPORATION 

Dio.  of  Food  Machinerjf  Corp. 

Hoopeston,  Illinois 


Exclusive  Sales  Agents 
for 


Canners  Exchange  Subscribers 

at 

Warner  Inter-Insurance  Bureau 


Fire  Insurance 
for  the 

Canning  Industry 
at  the 

Lowest  possible 
net  cost  consistent 
with  Sound  Protection 


Lansing  B.  Warner,  Incorporated 

540  North  Michigan  Ave. 
CHICAGO,  ILL. 
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THE  MARKETS 

IN  LEADING  CANNED  FOODS  CENTERS 


WEEKLY  REVIEW 

With  No  Market  to  Review  it  is  a  Good  Time  to  Analyze  the 
Real  Condition  of  the  Market  for  the  New  Year  at  Hand. 

Holidays — The  canned  foods  market  is  upon  a 
holiday  and  will  stay  on  it  until  after  the  turn 
of  the  New  Year.  They  are  taking  such  goods 
as  they  need  to  fill  in  until  after  inventory  time,  and 
every  holder  should  recognize  that  it  is  useless  to  try 
to  induce  them  to  do  more,  at  this  time.  On  the  other 
hand  holders  of  goods  might  well  be  careful  not  to 
sell  at  today’s  prices  for  delivery  after  the  turn  of  the 
year.  Don’t  forget  the  tone  of  the  market:  all  buyers 
know  that  the  statistical  position  of  canned  food 
stocks  warrants  much  higher  prices;  they  are  even 
saying  that  they  expect  higher  prices.  So  higher  prices 
are  in  the  air,  what  everybody  is  saying  or  thinking 
usually  has  a  habit  of  coming  true.  You  might  test 
this  out  now  with  the  man  who  wants  to  buy  for  de¬ 
livery  later  in  January:  put  your  prices  up  21/2C  to 
5c  per  dozen,  with  the  apparent  willingness  to  gamble 
to  that  extent  upon  the  amount  of  the  advance  later 
on.  If  there  is  anything  like  normal  movement  in 
canned  foods  after  the  new  year  sets  in  that  amount 
may  be  very  much  too  light.  There  are  many  canners 
of  the  better  financial  sort  who  are  holding  their  goods 
for  more  than  5c  per  dozen  above  present  day  prices, 
and  they  will  be  found  a  stabilizing  influence  in  the 
market  at  that  time.  And  by  the  same  token  there  are 
not  so  many  weak  canners  who  will  be  forced  to  sell, 
as  such  canners  have  been  well  cleaned  out. 

Get  the  right  view  of  the  market  and  have  confidence 
in  your  holdings,  that  is  if  they  are  worth-while  goods. 
The  largest  item  in  the  Tri-States  pack  was  tomatoes, 
as  usual,  and  it  was  a  good  pack  this  season ;  yet  Sec¬ 
retary  Frank  Shook  is  authority  for  the  statement 
that  better  than  60  per  cent  of  the  1932  pack  has 
already  been  sold  and  delivered.  Digest  that  for  a 
moment,  and  particularly  that  other  tomato  canning 
sections  have  cleaned  out  even  to  a  greater  extent. 
Canned  tomatoes  are  entitled  to  full  fledged  member¬ 
ship  in  the  shortage  club  of  canned  foods,  and  they 
will  possibly  advance  more  rapidly  in  price  than  other 
items,  as  they  are  in  greater  general  demand  in  times 
of  stress  like  the  present. 

And  while  you  are  sizing  up  and  getting  the  right 
focus  upon  the  actual  canned  foods  market,  note  that 
the  quality  pendulum  is  swinging  back.  During  the 
golden  days  of  easy  money  everybody  bought  on 
price — ^the  higher  the  price  the  better  the  quality. 


they  believed.  He  is  a  rare  bird  who  cannot  look  back 
and  see  where  he  paid  a  tremendous  price  for  a  very 
moderate  thing,  simply  because  it  felt  well  to  be  able 
to  pay  the  price,  and  because  it  did  seem  it  must  be 
better  at  such  a  price.  Since  the  awakening  of  1929 
the  drive  has  been  in  just  the  opposite  direction,  a 
striving  for  lower  and  lower  prices.  In  truly  American 
style  they  went  to  the  other  extreme  and  drove  prices 
down  too  low,  and  of  course  some  qualities  went  with 
it,  until  we  were  being  told  that  all  the  market  wanted 
was  low  quality  stuff.  However,  the  natural  reaction 
has  set  in,  the  pendulum  is  coming  back  nearer  to 
center,  and  they  are  now  demanding  quality  for  their 
money.  Why?  Because  they  found  that  the  cheap 
quality  at  cheap  prices  was  not  cheap.  They  are 
nursing  nickles  now  as  that  they  never  nursed  them 
before  in  your  rememberance,  and  they  want  a  nickle’s 
worth.  Quality  is  coming  to  the  fore  again,  and  with 
a  bang,  and  it  will  stay  there  make  no  mistake.  They 
have  learned  more  in  the  past  year  about  the  value  of 
money  than  they  learned  in  the  ten  golden  years  of 
ease  and  too  much  money. 

One  of  the  big  operators  of  Chicago  has  noted  this 
and  comments  upon  it  in  a  way  that  you  will  find 
interesting.  See  this  week’s  Chicago  market. 

Canners’  conventions  have  been  held  in  many  rec- 
tions  of  the  country  the  past  week  or  so,  and  they  have 
not  been  doleful  affairs.  The  Tri-State  Packers  have 
just  completed  their  annual  meeting  here  in  Baltimore, 
too  late  for  us  to  give  you  the  report  in  this  issue.  The 
leading  canners  of  these  three  States  were  present, 
and  some  of  the  lesser  lights,  not  as  great  an  outpour¬ 
ing  of  canners  as  is  usually  present  at  these  meetings ; 
but  they  were  all  well  dressed,  had  money  in  their 
jeans,  and  as  the  buyers  are  known  to  be  on  a  holiday, 
there  was  as  much  talk  about  going  hunting  or  ducking 
as  about  the  market  or  canned  foods’  stocks.  Corn 
canners  said  they  had  reduced  their  packs  last  year, 
and  now  had  very  much  lighter  holdings  than  before, 
but  were  holding  for  prices  very  much  above  those 
ruling  elsewhere,  and  that  they  intended  to  hold.  They 
all  seemed  to  believe  that  they  saw  a  certain  market 
for  what  they  have,  at  better  prices  than  now  possible, 
and  they  are  willing  to  wait.  The  only  fellows  at  the 
meeting  who  seemed  to  be  blue  under  the  gills  were 
the  machinery  and  the  supply  boys;  because  they 
feared  they  would  not  get  business.  But  they  will 
change  their  color,  and  that  very  soon.  There  will  be 
buying,  and  if  they  will  forget  the  olden  days  of  car¬ 
load  orders,  so  to  say,  and  go  back  to  the  good  old 
substantial  orders  they  used  to  get  in  former  days, 
they  will  be  happy  with  the  amount  of  business  they 
get  in  1933.  You  see  they  are  just  being  reborn  from 


20 


THE  CANNING  TRADE 


December  19, 1932 


the  golden  days  of  easy  money  and  easier  orders,  to 
normal  additions  and  normal  replacements  at  normal 
prices  and  upon  normal  terms.  When  they  get  the 
star-dust  out  of  their  eyes,  and  become  accustomed 
to  the  light  nearer  the  earth’s  surface,  they  will  be 
heard  to  say  when  speaking  of  business:  “not  so  bad, 
not  so  bad.”  And  with  their  feet  on  the  ground,  their 
courage  will  come  back,  they  will  come  out  of  their 
trance  and  begin  to  go  after  business.  There  will  be 
plenty  of  business  for  them,  for  there  will  be  larger 
packs  in  1933  than  there  were  in  1932,  which  assures 
increased  supply  orders,  and  replacements  in  particu¬ 
lar  must  be  made,  and  much  new  machinery  will  be 
bought.  For  this  is  absolutely  true :  if  the  canned  foods 
industry  were  standing  on  its  own  feet,  that  is  not 
affected  by  surrounding  business  conditions,  it  would 
be  in  better  shape  today  than  ever  before  in  its  history. 
It  is  a  keystone  staple  food  product — even  those  items 
we  often  call  luxuries  such  as  canned  fruits — the  great 
mass  of  the  consumers  know  them  and  like  them,  and 
demand  them.  The  canners  must  answer  that  demand, 
and  the  machinery  supply  men  will  help  them  do  so. 

Prate  about  fresh  vegetables,  about  the  new  frozen 
products  or  any  other  form  of  food  preservation;  the 
people  know  that  the  always  dependable  tin  can  saves 
their  foods  against  every  sort  of  contamination,  or 
deterioration,  and  furnishes  them  the  safest  and  most 
economical  foods  that  can  be  bought.  In  times  of 
stress  canned  foods  rise  to  the  top,  and  if  every  can 
packed  was  a  food  product  of  unquestioned  quality — 
satisfaction,  you,  as  canners,  could  multiply  your  packs 
four-fold  and  sell  every  can  every  year. 

It  looks  bright  for  the  canners  and  for  all  associated 
with  this  industry,  and  in  this  case  we  believe  that 
the  good  looks  are  more  than  skin  deep. 

NEW  YORK  MARKET 

By  “NEW  YORK  STATER” 

Special  Correspondent  of  “The  Canning  Trade” 

Price  Situation  Continues  Promising  —  Grapefruit  Quiet  — 
Slight  Easiness  in  Spinach  Prices  —  Some  Fruits  Selling  — 
Tomatoes  Show  Signs  of  Firming  Up. 

New  York,  December  15,  1932. 

ARKET  UNCHANGED — ^The  canned  foods  mar¬ 
ket  here  showed  little  change  during  the  past 
week  with  replacement  buying  the  only  activ¬ 
ity  reported.  Little  action  is  expected  until  after  the 
first  of  the  new  year,  when  buyers  usually  re-enter  the 
market  to  secure  their  needs. 

The  price  situation  continues  promising,  with  the 
entire  list  seemingly  stable.  At  a  time  like  this,  when 
the  temptation  for  some  canner  to  attempt  to  move 
stocks  at  a  discount  is  keen,  the  absence  of  any  bargain 
lots  has  played  an  important  part  in  maintaining  the 
stability  of  the  price  list. 

TECHNICAL  POSITION — ^With  stocks  of  practically 
all  major  canned  packs  at  the  smallest  levels  in  years, 
and,  in  the  majority  of  instances,  with  the  carryover 
pack  total  of  little,  if  any,  consequence,  the  position  of 


the  canners  is  sustained  by  the  technical  aspects  of 
the  market.  However,  until  buyers  resume  activity 
and  attempt,  as  is  almost  certain,  to  obtain  their  needs 
at  low  prices,  no  assertion  as  to  the  ultimate  stability 
of  the  price  schedule  is  authoritative. 

In  normal  years,  a  market  witnessing  the  present 
conditions  of  short  packs  and  small  carryovers,  would 
certainly  reflect  such  a  condition  in  higher  prices  and 
active  trading  as  buyers  sought  to  cover  their  require¬ 
ments.  The  present  attitude  of  the  buyers  that  stocks 
will  be  sufficient  and  there  is  no  need  to  rush  to  cover, 
may  well  be  expensive  in  the  long  run  for  them.  Any 
recovery  in  fundamental  business  conditions  would 
more  than  likely  be  followed  by  sharp  increases  in 
prices  of  all  canned  foods  in  the  wholesale  markets. 

TOMATO  JUICE — ^The  baby  of  canned  foods,  tomato 
juice  continues  to  gain  in  popularity  with  consumers 
despite  the  fact  that  it  might  be  classified  almost  as  a 
luxury. 

The  wisdom  of  the  canners  in  keeping  this  item  at  a 
price  level  where  it  is  possible  for  practically  any  one 
to  purchase,  coupled  with  the  health  appeal  contained 
in  this  beverage,  has  played  a  major  part  in  its  popu¬ 
larity  with  the  public. 

Canners  in  the  tri-state  section  and  up-state  report 
that  stocks  are  moving  out  well  to  consuming  channels 
with  a  steady  replacement  demand  noted.  Prices  are 
firm. 

GRAPEFRUIT  —  The  situation  here  showed  no 
change  during  the  week.  No  further  prices  were  posted 
although  it  is  understood  that  additional  postings  by 
some  of  the  major  packers  are  imminent.  Trade  re¬ 
ports  indicate  that  the  $1.10  level  will  be  adhered  to  by 
the  larger  packers  with  the  independents  expected  to 
post  prices  around  the  $1,021/^  level  instituted  last 
week  by  several  of  the  smaller  factors. 

Despite  the  fact  that  the  market  is  practically 
cleaned  out  of  the  carry-over  stocks,  buyers  are  back¬ 
ward  about  making  commitments  in  view  of  the  un¬ 
settled  conditions  in  the  price  field.  The  likelihood  of 
price  reductions  after  the  first  of  the  year  has  been 
discussed  and  until  the  entire  situation  is  more  stabil¬ 
ized,  little  buying  may  be  looked  for  beyond  spot  needs. 

SPINACH — Slight  easiness  in  prices  of  new  winter 
pack  Southern  California  spinach,  especially  in  10s, 
has  had  no  effect  on  the  stability  of  the  offerings  from 
the  tri-states.  Southern  packers  are  well  cleaned  up 
on  their  pack  and  remaining  stocks  are  closely  held 
with  demand  good.  Packers  operating  in  the  northern 
section  of  California  have  felt  little  repercussion  from 
the  weakness  which  has  developed  in  the  southern  part 
of  the  state.  Light  packs  in  this  area  are  maintaining 
the  price  list  stable. 

FRUITS — Reports  of  some  sales  of  peaches  out  of 
California  at  concessions  were  heard  among  the  trade 
over  the  week-end  but  it  was  declared  that  this  was 
but  the  cleaning  out  of  some  surplus  stocks  and  did 
not  represent  any  weakening  in  the  price  situation. 

The  remainder  of  the  list  was  firm  although  move¬ 
ments  were  confined  to  replacement  orders.  Little 
action  is  expected  in  this  division  until  after  Janu¬ 
ary  1. 
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TOMATOES — Showed  signs  of  firming  up  with 
Southern  packers  reported  entertaining  ideas  on  higher 
prices.  The  ability  of  the  canriers  to  hold  stocks  off 
the  present  dull  market  has  led  the  trade  to  believe 
that  buyers  will  have  no  easy  job  in  covering  their 
requirements  at  current  prices. 

The  flurry  of  strength  noted  in  tomato  prices  some 
weeks  back  succeeded  in  pushing  prices  up  to  a  point 
where  canners  received  some  sort  of  a  break  on  their 
work.  The  quick  manner  in  which  buyers  snapped  up 
the  offerings  stopped  the  advance,  contrary  to  usual 
market  tactics.  Following  the  covering  of  immediate 
needs,  buyers  played  “fox,”  refusing  to  buy  except  at 
much  lower  prices.  These  tactics  were  successful  in 
bringing  out  some  stocks  from  inadequately  financed 
canners  but  failed  when  the  distress  offerings  were 
absorbed. 

It  will  be  interesting  to  watch  what  happens  when 
the  buyers,  who  are  reported  near  the  end  of  their 
present  stocks,  buck  against  canners  with  adequate 
finances  to  back  their  belief  that  higher  prices  for 
canned  tomatoes  are  in  order. 

SARDINES — The  move  of  the  Maine  sardine  pack¬ 
ers  in  sending  a  delegation  headed  by  R.  G.  Peacock, 
of  Lubec,  Me.,  to  the  Tariff  Commission  asking  for  a 
higher  tariff  rate  on  canned  sardine  has  aroused  in¬ 
terest  along  Hudson  Street. 

Depreciated  currency  in  foreign  countries  from 
which  this  competition  emanates  was  contended  by 
the  committee  of  packers  to  play  an  important  part 
in  enabling  their  foreign  competitors  to  undersell  them 
in  the  local  market. 

The  foreign  packers  are  enabled  to  lay  down  their 
products  in  United  States  cities  at  levels  under  the 
cost  price  of  the  domestic  packed  product  due  to  lower 
labor  costs  and  the  depreciated  currency.  Thus,  in 
recent  years,  the  Maine  sardine  industry  has  faced 
unbeatable  competition,  which  has  been  reflected  in 
consistently  declining  prices — loss  of  markets. 

SALMON — Suffers  from  the  customary  seasonal 
dullness  but  the  price  list  is  holding  firm.  Fancy 
grades,  which  are  in  light  supply,  are  moving  well 
and  higher  prices  in  this  division  seem  likely. 
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CHICAGO  MARKET 

By  “ILLINOIS” 

Special  Correspondent  of  “The  Canning  Trade” 

Relief  Squabble  Compromised — A  Market  for  Quality — Market 
Firm  Despite  Narrow  Margin  of  Trading — Christmas  Boxes 
Being  Made  Up. 

Chicago,  December  15,  1932. 

MERGENCY  RELIEF,  ONCE  AGAIN  — The 
much  discussed  emergency  ration  matter  was 
finally  settled,  at  least  temporarily.  The  National 
Tea  Company  secured  the  bid  but  only  for  thirty  days. 
It  is  rumored  that  from  now  on  the  county  will  operate 
separately  from  the  Relief  Commission.  It  is  to  be 
hoped  that  any  differences  will  be  satisfactorily  ironed 
out  and  that  in  the  future  the  trade  at  large  will  not 
be  “kidded  along”  as  some  seem  to  think  was  the  case. 


THE  BETTER  GRADES — Your  correspondent  is 
not  a  short-hand  operator  but  in  the  following  is  the 
general  thought  expressed  to  him  a  few  days  ago  by 
the  manager  of  one  of  Chicago’s  large  food  marts: 
“No  matter  how  tight  money  may  be,  there  are  people 
who  will  eat  nothing  but  fancy  or  top-grade  food. 
There  are  still  many  people  with  money  to  spend 
whose  tastes  have  not  declined  to  the  level  of  the 
times.  They  are  not  necessarily  the  rich  or  extrava¬ 
gant,  but  the  thrifty  ones  who  are  not  comfortable 
unless  they  are  surrounded  with  the  nicest  things 
they  can  atford.  The  demand  for  quality  foods  should 
be  encouraged  no  matter  how  many  of  our  former 
good  stores  have  strayed  from  the  path  of  selling  the 
best.  Most  merchants  who  cheapen  their  stocks  live 
to  regret  it.  They  teach  in  economics  that  one  of  the 
most  destructive  and  non-contributive  forms  of  busi¬ 
ness  is  competition  on  and  the  sale  of  inferior  mer¬ 
chandise.  That  this  practice  has  contributed  strongly 
for  the  depression  is  axiomatic,  because  selling  cheap 
turns  from  an  innocent  snow-ball  rolling  down  the 
hill  to  a  land-slide.  Do  not  misunderstand  me.  Selling 
the  best  available  merchandise  at  the  lowest  possible 
price  commensurate  with  a  fair  profit  is  the  right  of 
every  merchant.  My  point  is  that  there  is  still  a  large 
and  definite  quality  market  and  that  on  the  increase 
in  the  size  of  that  market  depends  our  prosperity.” 

Let  the  pea  canner  of  fancy  grades;  the  green  and 
wax  bean  canner  of  the  fancy  small  whole  grades,  and 
the  canner  who  has  always  striven  to  produce  the  top 
qualities  harken  to  this  expression  of  one  of  Chicago’s 
leading  merchants. 

THE  GENERAL  MARKET— If  one  looks  at  the 
hole  in  the  doughnut,  one  could  become  easily  pessi¬ 
mistic  due  principally  to: 

1.  The  small  hand-to-mouth  buying  that  continues. 

2.  The  difficulty  to  develop  any  enthusiasm  even  in 
those  items  that  are  particularly  strong  from  a 
statistical  point  of  view. 

But  looking  at  the  entire  doughnut,  one  can  feel 
encouraged  as  canned  food  values  have  held  firm  even 
within  an  extreme  narrow  range  of  demand.  Indica¬ 
tions  are  favorable  too,  because  the  market  has 
remained  firm  in  the  very  face  of  the  prevailing  con¬ 
ditions.  The  pressure  to  sell  is  conspicious  by  its 
absence.  Concessions  are  rarely  made  except  in  the 
better  quality  lots  that  have  moved  rather  slowly. 

CHRISTMAS  BOXES — Many  of  our  leading  whole¬ 
sale  grocers  have  made  up  attractive  boxes  of  assorted 
canned  foods  for  practical  Christmas  gifts.  It  is  to 
be  regretted  that  the  National  Canners  Association 
did  not  feature  this  idea  like  they  did  a  year  ago. 
What  could  be  more  practical  and  what  could  be  more 
acceptable  as  a  Christmas  gift  than  a  nice  assorted 
box  of  canned  foods? 

GRAPEFRUIT — Several  of  the  prominent  Florida 
canners  have  named  prices  but  the  volume  recorded 
in  the  Chicago  territory  against  the  new  pack,  has 
been  practically  nil.  As  usual,  one  hears  of  concessions 
being  made  here  and  there  from  the  list  but  it  is 
difficult  to  get  this  corroberated.  Canned  grapefruit 
is  a  very  wonderful  fruit  and  it  is  to  be  regretted  that 
its  distribution  has  had  somewhat  of  a  “black-eye” 
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throughout  the  Chicago  territory  during  the  past  year 
or  so  due  to  demoralized  conditions  and  the  fact  that 
Florida  canners  did  turn  out  rather  a  mediocre  article 
some  two  seasons  or  more  ago.  If  the  Florida  pack 
of  this  present  season  is  held  within  bounds  and  kept 
in  close  conformity  to  the  demand  much  can  be  done 
in  bringing  back  proper  trading  and  distribution  on 
this  item. 

MILK — The  recent  advance  in  advertised  brands 
has  relieved  an  otherwise  listless  market.  There  is 
some  rumor  that  a  further  advance  will  occur  and  that 
has  stimulated  general  trading.  Advertised  milk  is 
being  sold  in  Chicago  at  $2.60  per  case.  A  private 
label  house  has  been  persistent  in  trying  to  buy  non- 
advertised  milk  at  from  35c  to  50c  less  than  the  ad¬ 
vertised  basis  but  the  lowest  price  at  which  private 
label  milk  can  be  bought  is  $2.40,  and  some  even  ask 
$2.45. 

MICHIGAN  RED  CHERRIES  — At  the  recent 
meeting  of  the  Michigan  canners  some  hot  words  were 
passed  as  regards  the  tactics  of  certain  distributors 
in  bearing  down  prices.  Such  talk  as  a  rule  is  more 
or  less  idle  chatter.  The  old  law  of  supply  and  demand 
(it  doesn’t  make  any  difference  what  the  item  is)  will 
always  assert  itself.  Michigan  cherries,  however,  have 
moved  better  during  the  past  month  than  is  usual  at 
this  season.  No.  10  select  RSP  cherries,  regular  pack, 
range  in  price  from  $3.25  to  $3.50,  f.  o.  b.  Michigan 
cannery.  No.  2  select  Michigan  RSP  cherries  in  water 
are  scarce  and  are  firmly  held  at  90c  to  $1. 

GENERAL — In  this  market  report  we  have  re¬ 
frained  from  going  into  detail  in  regard  to  the  major 
staples,  like  tomatoes,  corn,  peas,  California  fruits, 
green  and  wax  beans,  etc.,  as  to  report  on  these  items 
would  be  but  a  repetition  of  the  past  two  or  three 
weeks. 

PERSONAL — The  worthy  and  able  secretary  of  the 
Wisconsin  Canners  Association,  Mr.  Harvey  Burr, 
was  seen  on  the  market  one  day  last  week.  It  was  not 
learned  the  cause  of  his  visit  or  just  what  his  mission 
was. 

GULF  STATES  MARKET 

By  “BAYOU” 

Special  Correspondent  of  “The  Canning  Trade" 

Shrimp  C2nners  Take  All  the  Risk  and  All  the  Losses — Louisi¬ 
ana  Shrimp  Canners  Fared  Out  Best — Congressional  Vote  on- 
Repeal  Disheartening — Oysters  in  Best  Condition. 

Mobile,  Ala.,  December  15,  1932. 

SHRIMP — The  seafood  canning  industry  will  now 
turn  their  activities  from  shrimp  to  the  canning 
of  oysters,  which  will  hold  the  board  for  some 
weeks  to  come. 

Whether  the  amount  of  shrimp  that  has  been  canned 
this  season  is  too  much  or  too  little  will  have  to  be 
determined  only  by  the  quantity  that  will  be  consumed 
by  the  consumers,  as  the  retail  merchants  nowadays 
only  buy  merchandise  as  they  pass  them  through  their 
cash  register.  Brokers  and  jobbers  practice  this  same 
“hand-to-mouth”  method  of  buying,  so  the  entire  brunt 


of  carrying  a  stock  is  passed  on  to  the  canner,  who 
has  to  take  all  the  risk  and  incidently  all  the  losses. 

The  packers,  realizing  this  condition,  have  been 
carefully  holding  down  production  as  much  as  possible, 
so  if  the  pack  of  shrimp  put  up  by  the  canners  of  this 
section  this  year  is  too  much,  gracious  knows  what  the 
canners  will  do  next  year,  because  over  50  per  cent 
of  the  canneries  in  Mississippi  and  Alabama  have  been 
shut  down  and  Mississippi  packed  shrimp  only  a  few 
w’eeks  this  season  due  to  the  strike  of  the  shrimp  fish¬ 
ermen  of  Biloxi  that  kept  the  Mississippi  seafood 
canneries  idle  during  half  of  the  season. 

Louisiana  seafood  factories  operated  this  season  all 
during  the  strike  of  the  Biloxi  fishermen,  as  they  w^ere 
able  to  induce  the  fishermen  to  stay  on  the  job  at  the 
old  price,  hence  the  Louisiana  packers  gathered  what¬ 
ever  cream  there  was  in  the  shrimp  pack  in  this 
section  this  year. 

The  canners  right  now  are  marking  time,  as  far  as 
the  movement  of  shrimp  is  concerned,  because  at  this 
time  of  the  year  there  is  not  much  activity  in  the 
canned  shrimp  market  when  things  are  normally  good, 
much  less  now  that  they’re  normally  bad. 

Many  merchants  believed  that  prosperity  would 
come  over  night  on  the  repeal  of  the  eighteenth  amend¬ 
ment  and  since  congress  this  month  failed  to  vote  the 
repeal,  they’re  all  disheartened  and  ready  to  give  un, 
which  should  not  be  the  case,  because  this  big  old 
world  will  keep  on  going  whether  we  have  legal  liquors 
or  not. 

The  advocates  of  the  repeal  might  have  told  us  that 
we  would  today  be  selling  carloads  of  shrimp  where 
we  are  selling  cases  because  legal  beer  is  a  mighty 
big  booster  of  shrimp,  as  it  goes  fine  with  beer,  but 
I’ve  never  heard  anyone  complain  of  it  tasting  anv 
different  with  the  substitutes.  Therefore  let’s  don’t 
give  up  and  worry  about  what  didn’t  happen,  because 
we  still  have  near-beer  and  beer  that’s  nearer  and 
shrimp  goes  good  with  any  of  ’em,  so  this  phase  of 
the  situation  is  taken  care  of  and  it  is  ridiculous  to 
think  that  legal  beer  would  boost  the  sale  of  shrimp 
to  enormous  proportions. 

Let  us  peg  along  at  our  individual  business  and  leave 
the  question  to  be  fought  out  by  persons  that  make  a 
business  of  fighting  these  questions  and  who  are 
trained  in  this  kind  of  work  like  you  are  in  the  can¬ 
ning  game.  Vote  and  take  an  interest  in  the  affairs 
of  the  country,  but  not  to  the  extent  of  completely 
neglecting  your  individual  business,  nor  take  defeat 
too  seriously. 

The  price  of  canned  shrimp  is  80c  to  90c  per  dozen 
for  No.  1  wet  or  dry  packed,  f.  o.  b.  cannery. 

OYSTERS — Oysters  are  in  the  best  of  condition  and 
although  cheap,  they’re  selling  very  well,  which  is 
some  consolation. 

With  the  approach  of  Xmas  holidays,  the  demand 
should  increase  and  the  oyster  industry  will  get  a 
touch  of  prosperity  for  the  time  being.  Let  us  hope 
that  they  will  not  get  disappointed. 

There  are  no  oysters  being  canned  in  Alabama  and 
it  is  doubtful  if  there  will  be  any  cove  oysters  put  up 
in  Alabama  this  season,  as  the  tongers  report  a  scarc¬ 
ity  of  oysters  on  the  reefs. 
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Oysters  are  so  bulky  and  heavy  that  it  requires  a 
whole  boat  load  of  150  or  200  barrels  of  shell  oysters 
to  turn  a  minimum  day’s  pack  of  oysters ;  therefore, 
unless  they  can  be  procured  in  abundance,  it  does  not 
pay  to  can  them. 

Louisiana  has  extensive  oyster  reefs,  which  the  con¬ 
servation  department  of  that  State  keeps  well  planted 
with  shells  for  the  spawn  to  propagate  and  Louisiana 
boasts  of  the  largest  oyster  area  in  this  country. 

Mississippi  is  canning  oysters,  but  in  a  small  way, 
hence  the  oyster  pack  is  slow  in  getting  started  and 
the  indications  are  that  it  will  run  in  low  gear  all 
through  the  season. 

CALIFORNIA  MARKET 

By “BERKELEY” 

Special  Correspondent  of  *‘The  Canning  Trade” 

Snow  for  the  First  Time  in  Many  Places — Frosts  Quite  Gen¬ 
eral — Market  Very  Quiet — No  Unwieldy  Surplus  and  Question 
of  Shortage  Likely — Salmon  Quiet — Labor  Wars — 

New  Freight  Rates. 

San  Francisco,  December  15,  1932. 

WINTER — While  the  much  needed  rains  are 
passing  California  by,  causing  no  little  anxiety 
on  the  part  of  farmers,  winter  has  quite  defi¬ 
nitely  made  its  appearance.  During  the  week  snow 
fell  in  the  high  Sierra  and  even  visited  valley  com¬ 
munities  where  it  is  an  extreme  rarity,  accompanied 
by  very  cold  weather.  Frost  has  visited  virtually  all 
parts  of  California,  putting  an  effectual  end  to  the  har¬ 
vesting  of  tender  vegetables  and  bringing  canned  foods 
into  prominence.  San  Francisco  has  had  the  lowest 
temperature  in  sixty-two  years,  the  thermometer 
reaching  twenty-seven  degrees  above  zero.  Tempera¬ 
tures  below  freezing  are  reported  from  many  place?, 
including  the  citrus  districts,  but  there  has  been  no 
real  damage. 

MARKET — The  canned  foods  market  is  very  quiet 
but  prices  are  being  well  maintained  as  a  rule.  Hers 
and  there  a  little  distress  selling  is  still  in  evidence, 
but  the  lots  that  change  hands  at  concessions  are  very 
small  and  have  little  effect  on  the  market  in  general. 
Inventories  will  be  taken  late  in  the  month  and  buying 
is  expected  to  be  resumed  on  a  larger  scale  as  soon  as 
these  are  out  of  the  way.  As  far  as  the  coast  trade  is 
concerned  there  is  no  unwieldy  surplus  on  any  item 
and  in  many  lines  it  is  a  question  if  there  will  not  be 
a  shortage  before  the  1933  pack  is  available. 

SPINACH — Some  of  the  packers  who  brought  out 
future  prices  on  winter  pack  spinach  a  few  weeks  ago 
are  commencing  to  shade  quotations  to  get  business 
and  have  booked  some  orders  for  February  delivery. 
These  concessions  have  had  no  effect  on  prices  on  spot 
stocks,  which  are  very  firmly  held.  The  trade  realizes 
that  winter  pack  spinach  is  inferior  to  the  fancy  spring 
pack  and  many  buyers  do  not  care  to  handle  the  former 
at  any  price.  The  recent  warm  weather,  followed  by 
an  excessively  cold  snap,  do  not  form  a  growing  com¬ 
bination  calculated  to  produce  quality  spinach  and  the 
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winter  pack  may  easily  prove  poor  in  quality  and 
small  in  quantity. 

SALMON — The  canned  salmon  market  is  taking  a 
breathing  spell,  following  a  hectic  fall,  marked  by 
price  advances  and  declines,  feverish  buying  and  con¬ 
ditions  aproaching  stagnation.  The  wholesale  and  re¬ 
tail  trade  is  well  supplied  for  the  time  being  and  real 
activity  is  not  expected  again  for  several  weeks.  Some 
sales  of  chum  salmon  have  been  made  of  late  at  65c, 
but  the  trade  is  calling  attention  to  the  fact  that  these 
are  coast  pack  fish  which  regularly  sell  from  2i/>c  to 
5c  below  Alaska  chums.  While  some  coast  packers 
hold  that  their  fish  is  just  as  good  as  the  chums  packed 
in  Alaska,  buyers  generally  hold  a  different  opinion 
and  the  price  is  placed  accordingly.  Alaska  chums  are 
firm  at  70c,  especially  since  pinks  are  no  longer  avail¬ 
able  at  75c,  with  but  little  offered  below  85c.  When 
the  spread  between  the  prices  of  chums  and  pinks  is 
but  5c  a  dozen  the  bulk  of  the  business  goes  to  pinks, 
but  when  this  increases  chums  come  in  for  added  at¬ 
tention.  The  fall  pack  of  chums  is  estimated  at  70.000 
cases  on  the  Puget  Sound,  with  seven  plants  operating ; 
20,000  cases  on  Gray’s  Harbor,  with  three  plants,  and 
15,000  cases  from  one  plant  on  the  Columbia  River, 
a  total  of  105,000  cases.  Some  Alaska  red  salmon  is 
still  to  be  had  at  $1.35,  but  the  lots  are  small  and  the 
quality  not  of  the  finest.  There  are  those  in  the  trade 
who  confidently  expect  choice  brands  to  be  quoted  at 
$1.60  by  the  end  of  the  year. 

FRUITS  FOR  SALAD — Seem  to  be  one  of  the 
weakest  items  in  the  fruit  list,  with  some  concessions 
being  made  on  fancy,  but  many  packers  are  holding  to 
the  lists  that  have  been  in  effect  for  weeks.  Stocks  on 
hand  are  ample  for  the  immediate  future  and  there 
will  be  little  remanufacturing  for  a  time. 

WAGES — Charges  that  the  present  State  adminis¬ 
tration  has  been  instrumental  in  undermining  the  $16 
a  week  minimum  wage  for  women  through  unlawful 
breakdowns  in  rules,  have  thrown  labor  circles  into 
an  uproar.  The  California  State  Federation  of  Labor 
and  the  San  Francisco  Labor  Council  accuse  the  Cali¬ 
fornia  Industrial  Welfare  Commission  of  having 
already  altered  rules  and  of  planning  to  reduce  the 
minimum  wage  in  effect  for  several  years.  Chief  of 
the  breakdowns  is  declared  to  be  the  new  rule  that 
manufacturing  industries  may  employ  65  per  )*ent  of 
their  women  workers  at  learners’  salaries,  instead  of 
only  35  per  cent  as  formerly.  The  other  is  the  lower¬ 
ing  of  the  wage  scale  for  the  canning  industry  from 
$16  a  week  to  $12,  with  a  piece  work  arrangement 
whereby  factories  must  pay  only  half  of  their  women 
workers  the  $12  minimum.  Labor  interests  contend 
that  women  workers  receiving  a  very  small  daily  wage 
have  no  protection  from  the  State  Commission  as  long 
as  canners  pay  half  their  workers  the  lowered  mini¬ 
mum.  The  labor  groups  declare  that  these  reductions 
are  only  the  forerunners  to  a  cost-of-living  hearing 
scheduled  to  be  held  at  Los  Angeles  shortly.  Since 
1920  a  minimum  wage  scale  of  $16  has  prevailed  in 
California. 

(  Continued  on  page  25  ) 
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WHOLESALE  AND  RETAIL  GROCERY  DISTRIBUTORS 
HELD  LOGICAL  UNITS  TO  DISPENSE  ALCOHOLIC 
BEVERAGES  IF  PROHIBITION  LAW  IS  REVISED 

ITH  legal  beer  held  liable  to  be  on  sale  shortly  after  the 
turn  of  the  year,  according  to  the  more  optimistic  factors 
in  Congress,  and  the  repeal  or  revision  of  the  Prohibition  Act 
in  its  entirety  within  sight,  the  wholesale  and  retail  grocery 
trades  are  turning  their  attention  to  the  distribution  of  alcoholic 
beverages  when  they  are  again  legal. 

The  National  Wholesale  Grocers’  Association  made  known  its 
stand  in  a  recent  statement  which  pointed  out  that  the  Govern¬ 
ment  must  be  fair  in  awarding  distribution  privileges  and  avoid 
any  appearance  of  any  monopoly  in  this  field  while  the  Kroger 
Grocery  and  Baking  Company,  one  of  the  largest  grocery  chains, 
through  Albert  H.  Morrill,  president,  held  that  retail  grocery 
stores,  and  chain  units  in  particular,  were  well  adapted  to  the 
distribution  of  alcoholic  liquors. 

FAVORED  LIBERALIZATION  IN  JUNE 

Officials  of  the  wholesale  grocers’  organization,  pointing  out 
that  their  association  had  gone  on  record  on  June  6,  last,  as 
favoring  the  liberalization  of  beer,  released  the  following  state¬ 
ment  recently,  with  an  appended  letter  which  has  been  for¬ 
warded  to  Representative  James  W.  Collier,  Chairman  of  the 
Ways  and  Means  Committee. 

“Anticipating  possible  Federal  and  State  legislative  action 
regarding  the  liberalization  of  the  liquor  laws,  the  executive 
committee  at  its  meeting  on  June  G,  last,  in  St.  Louis,  adopted 
the  following  resolution  by  unanimous  vote: 

“  ‘Whereas,  there  is  considerable  discussion  throughout  the 
country  and  action  proposed  to  modify  the  Volstead  Act  or 
repeal  the  Eighteenth  Amendment  so  as  to  legalize  the  sale 
and  distribution  of  spiritous  beverages  and  thus  reduce  taxes 
on  legitimate  business,  and 

“  ‘Whereas,  it  has  been  suggested  that  in  the  event  of  such 
action  that  the  Government  extend  a  monopoly  to  certain  groups 
or  certain  interests  in  the  handling  of  spiritous  beverages  in 
the  event  of  their  legalization,  therefor. 

“  ‘Be  it  resolved  that  the  executive  committee  of  the  Na¬ 
tional  Wholesale  Grocers’  Association  hereby  calls  attention  to 
the  availability  and  the  undoubted  superiority  of  wholesale  and 
retail  grocers  as  outlets  for  these  beverages  for  home  use,  and 
instructs  the  officials  of  the  organization  at  the  proper  time  and 
in  the  proper  place  to  impress  upon  our  government  the  inad¬ 
visability  of  extending  a  monopoly  in  the  handling  of  these 
table  products  to  any  trade  group  restricted  both  as  to  loca¬ 
tion  and  as  to  numbers,  and  further 

“  ‘Be  it  resolved  that  officers  be  urged  to  present  and  urge 
vigorously  the  merits  of  wholesale  and  retail  grocers  as  eco¬ 
nomical  and  satisfactory  outlets  for  legalized  spiritous  bev¬ 
erages.’  ” 

RECORD  CITED 

This  resolution,  however,  involved  the  association  in  no  con¬ 
troversy  regarding  the  Volstead  Act,  or  the  Eighteenth  Amend¬ 
ment  or  any  other  liquor  laws,  officials  pointed  out  but  “merely 
puts  the  association  on  record  as  opposed  to  the  Government 
extending  a  monopoly  to  certain  groups  or  special  interests  in 
the  event  that  either  the  Federal  or  State  liquor  laws  are 
revised  or  repealed.  It  is  generally  expected,  following  the 
recent  elections,  that  the  nation,  as  well  as  the  various  States 
will  take  definite  action.” 


“One  State  Legislative  at  a  special  session  recently  passed 
bills  making  it  possible  for  druggists  to  sell  whisky  on  extreme¬ 
ly  liberal  terms,”  the  association’s  bulletin  pointed  out.  “Since 
this  action,  permits  have  been  issued  to  manufacturers  of  cer¬ 
tain  wines  to  sell  their  products  to  wholesale  druggists,  hos¬ 
pitals,  etc. 

“Neither  wholesale  nor  retail  grocers,  however,  may  handle 
these  products,  despite  the  fact  that  they  are  in  the  closest  con¬ 
tact  with  consumers  and  serve  their  homes  daily,  are  more  con¬ 
veniently  located,  exist  in  much  greater  numbers  and  enjoy  a 
much  lower  cost  of  doing  business. 

“It  is  apparent  that  in  most  of  the  States,  if  not  all,  the 
saloon  will  not  be  permitted  to  return.  Logically,  wholesale  and 
retail  grocers  should  therefore  be  offered  the  bottle  and  case 
business  in  spiritous  beverages.  Wholesale  and  retail  grocers 
should  be  watching  this  situation  and  be  prepared  to  present 
their  logical  and  weighty  arguments  against  their  States  ex¬ 
tending  a  monopoly  in  the  handling  of  these  particular  products 
to  any  trade  group  restricted  both  as  to  location  and  as  to 
numbers  and  handicapped  by  higher  costs  of  doing  business.” 

The  association  has  forwarded  the  following  letter  to  the 
Hon.  James  W.  Collier,  chairman  of  the  Ways  and  Means  Com¬ 
mittee  of  the  House  of  Representatives: 

“Sir: — Wholesale  and  retail  grocers,  representing  as  they  do 
distributors  of  food  and  table  products,  by  far  the  largest  in 
number,  in  most  frequent  and  well  established  contact  with  con¬ 
sumers,  and  also  offering  the  channels  of  lower  costs,  are 
vitally  interested  in  the  hearings  scheduled  by  your  committee 
to  start  December  7  in  connection  with  the  liberalization  of  the 
Federal  laws  and  regulations  concerning  beer  and  wines. 

“While  our  counsel  advises  us  that  Congress  would  not  at¬ 
tempt  to  regulate  distribution  of  beer  in  the  event  that  the 
Volstead  Act  is  amended  inasmuch  as  any  law  passed  by  Con¬ 
gress  on  this  subject  can  relate  only  to  non-intoxicating  beer  un¬ 
der  the  Constitution,  and  we  feel  that  your  committee  will  un¬ 
doubtedly  restrict  its  recommendations  to  modification  of  the 
alcoholic  content  and  provide  for  Federal  taxation,  leaving  to 
the  individual  States  questions  involving  the  channels  of  dis¬ 
tribution,  nevertheless  the  interests  of  wholesale  and  retail 
grocers  are  so  involved  that  we  thought  it  advisable  to  communi¬ 
cate  our  convictions  to  you.  We,  therefore,  desire  to  file  with 
your  committee  the  resolution  adopted  by  unanimous  vote  of 
our  executive  committee  at  its  meeting  on  June  6,  last,  at  St. 
Louis.  [The  resolution  is  the  same  as  carried  above.] 

“We  would  deeply  appreciate  it  if  you  would  present  this  com¬ 
munication  to  the  Ways  and  Means  Committee  and  notify  us  in 
the  event  that  the  committee  desires  a  more  detailed  presenta¬ 
tion  of  the  availability  and  the  undoubted  superiority  of  whole¬ 
sale  and  retail  grocers  as  outlets  for  spiritous  beverages  for 
home  use.” 

CHAIN  GROCERY’S  BEST 

Chain  grocery  units  offer  better  opportunities  for  the  dis¬ 
tribution  of  alcoholic  beverages  than  almost  any  other  channel, 
provided  the  modification  of  the  Volstead  Act  becomes  a  reality, 
Albert  H.  Morrill,  president  of  the  Kroger  Grocery  and  Baking 
Company,  contended  in  a  recent  statement  following  inquiries 
from  prominent  factors  in  the  brewing  industry  if  Kroger  in¬ 
tended  to  distribute  alcoholic  beverages  if  they  were  legalized. 

“We  are  not  crossing  any  bridges  until  we  come  to  them,” 
Mr.  Morrill  pointed  out,  “and  we  must  remember  that  the 
Volstead  Act  has  not  yet  been  modified,  but  the  fact  remains 
that  the  chain  store  would  be  a  most  desirable  medium  for  the 
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sale  of  beverages  of  legal  alcoholic  content  if  that  desirable 
event  should  occur. 

“As  things  are  at  present,  it  does  not  seem  possible  that  the 
saloon  will  be  allowed  to  resume.  .  In  that  case,  and  if  the 
Government  desires  a  highly  respectable  medium  through  which 
beer  and  other  legalized  beverages  can  be  distributed,  the  chain 
stores  in  my  opinion  furnish  that  medium.  They  have  the  con¬ 
tact  with  the  families  in  such  a  way  as  no  other  establishment 
can  have,  and  they  have  the  added  value  of  being  entirely 
responsbile  and  respectable. 

“The  liquors  can  be  handled  in  a  manner  which  would  be 
satisfactory  to  all  concerned  and  would  still  afford  the  most 
general  distribution  facilities.  There  would  be  none  of  the  dis¬ 
agreeable  features  which  made  the  saloon  so  objectionable  in 
the  pre- Volstead  days  and  there  would  be  no  drinking  on  the 
premises  or  other  things  which  would  offend  the  opponents  of 
legalized  liquor  selling. 

“The  Kroger  Company  has  not  yet  given  consideration  to  the 
matter  since  prospective  legislation  has  not  gone  far  enough 
to  take  such  steps.  We  have  not  committed  ourselves  either 
way  in  answering  the  queries  of  the  persons  who  expect  to 
engage  in  the  brewing  industry.  When  the  matter  reaches  a 
stage  that  it  is  reasonable  to  suppose  that  the  return  of  beer 
and  light  wines  is  to  be  legalized,  we  will  have  plenty  of  time 
to  consider  these  propositions. 

BEVERAGES  DEPARTMENTS 

“If  we  did  decide  favorably,  it  is  more  than  probable  that  we 
would  install  beverage  departments  in  all  of  our  stores.  It  has 
been  suggested  that  such  a  department  would  be  profitable  and 
desirable  in  our  de  luxe  stores  only,  but  I  doubt  if  the  persons 
who  want  us  to  sell  the  beverages  would  consent  to  such  a 
limited  distribution.  They  would  much  prefer  the  placing  of 
their  malt  products  in  all  of  our  stores.  It  is  probable  that  the 
sale  will  be  restricted  to  unopened  bottles  and  cases  of  beer  and 
similar  beverages,  but  this  is  purely  speculative  at  this  stage 
of  the  game. 

“The  reason  I  say  it  is  probable  that  the  opposition  to  the 
saloon  and  drinking  on  the  premises  is  so  strong  at  present 
that  it  hardly  seems  possible  that  chain  stores  of  any  kind 
would  be  permitted  to  sell  beer  by  the  drink  over  the  counter  or 
bar.  At  any  rate  it  does  not  seem  advisable  and  I  do  not  think 
that  Kroger  would  consider  handling  the  bottled  goods  if  the 
sales  of  drinks  were  understood  to  be  a  part  of  the  arrange¬ 
ments.  Both  party  platforms  have  declared  against  the  restora¬ 
tion  of  the  saloon  and  if  the  sale  of  beer  and  light  wines  is 
legalized  in  stores,  it  is  hardly  probable  that  chain  stores,  or 
any  other  distributing  agency  would  be  allowed  to  sell  it  in 
the  form  of  drinks  over  the  bar.” 

CALIFORNIA  MARKET 

(  Continued  from  page  23  ) 

Mrs.  Mabel  E.  Kinney,  director  of  the  California 
Industrial  Welfare  Commission,  is  being  made  a  target 
for  the  charges  of  labor  organizations  who  declare 
that  she  is  unsympathetic  with  the  $16  law.  In  com¬ 
menting  on  the  cannery  wage  cut  Mrs.  Kinney  said 
this  had  been  brought  about  by  economic  conditions. 
She  said  that  canners  were  making  arrangements  to 
employ  male  workers  if  the  wage  were  not  cut  and 
that  had  the  change  not  been  made  but  few  women 
would  have  had  employment  last  season.  The  appren¬ 
ticeship  ruling,  extending  the  apprenticeship  period 
in  factories  from  six  months  to  one  year,  was  sug¬ 
gested,  it  is  held,  by  George  Durand,  until  recently  a 
labor  member  of  the  State  commission. 

NEW  RATES — The  Gulf  Intercoastal  Conference 
has  announced  that  effective  immediately,  freight 
rates  on  canned  foods  from  Pacific  coast  ports  con- 
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signed  to  St.  Louis,  Cairo,  Memphis,  Helena  and  Vicks¬ 
burg,  all  Federal  Barge  Line  destinations,  have  been 
reduced  to  72c  per  hundred  pounds,  plus  a  2c  sur¬ 
charge.  The  rate  is  effective  on  either  straight  or 
mixed  carloads. 

NOTES 

Standard  Food  Distributors,  Inc.,  has  been  incor¬ 
porated  at  San  Francisco  with  a  capital  stock  of 
$25,000  by  George  Bezaitis  and  Harry  Kalios. 

Stockholders  of  the  Hawaiian  Pineapple  Company, 
Ltd.,  of  record  December  1,  will  be  given  the  right  to 
subscribe  for  the  6  per  cent  preferred  stocks  of  the 
proposed  new  company  in  the  ratio  of  one  new  share 
for  each  ten  now  held,  at  $20  a  share.  A  special  meet¬ 
ing  of  the  stockholders  is  to  be  held  December  29,  to 
approve  the  formation  of  the  new  company. 

A.  P.  Dorgan,  Jr.,  of  the  McPhillips  Packing  Cor¬ 
poration,  Mobile,  Ala.,  was  a  recent  visitor  in  Cali¬ 
fornia  on  his  annual  tour  of  the  Pacific  coast.  His 
firm  features  shrimps  and  oysters. 

Arthur  H.  Bell  has  filed  a  statement  to  indicate  that  he  is 
in  the  olive  canning  business  at  Berkeley,  Calif.,  under  the  firm 
name  of  the  Bell  Packing  Company. 

The  Renzel  Grocery  Company  has  arranged  to  open  a  cash 
and  carry  wholesale  grocery  establishment  at  Market  and  St. 
James  Streets,  San  Jose,  Calif. 

CANNERS’  CONVENTIONS 

NOTE — Secretaries  will  help  their  meetings  and 
render  a  real  service  to  all  interested  by  keeping  this 
column  well  and  accurately  posted.  Send  full  informa¬ 
tion  as  to  date  and  place  of  meetings. 

JANUARY  22  to  27,  1933  —  National  Canners; 
National  Food  Brokers;  Canning  Machinery  and 
Supplies.  Hotel  Stevens,  Chicago,  Ill. 
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given  represent  the  lowest  figure  generally  quoted  for  lots  of  wholesale  size,  usual  terms  f.  o.  b.  Baltimore  (unless 
.jitieiwise  noted)  and  subject  to  the  customary  discount  for  cash.  Many  canners  get  higher  prices  for  their  goods;  some  few 
may  take  less  for  a  personal  reason,  but  these  prices  represent  the  general  market  at  this  date. 

Baltimore  fiiruress  corrected  by  the^e  Brokers:  tThomas  J.  Meehan  &  Co.,  ‘Howard  E.  Jones  &  Co.,  §Harry  H.  Mahool  &  Co. 

New  York  prices  corrected  by  our  Special  Correspondent,  tin  column  beaded  "N.  Y.”  indicates  f.  o.  b.  factory. 


Canned  Vegetables 

Balto.  N.Y 

«SP'RAf:i'S'  iralifornia) 

White  Mammoth,  No.  2%.. 


Larfte,  No.  2*4 . 

Peeled.  No.  . 

Medium,  No.  2^4 . . 

Green  Mammoth.  No.  2 . 

McHlium.  No.  2 . 

Larcre.  No.  2 . 

Tips.  White.  Mammoth,  No.  1  sq 
Small,  No.  1  sq . 


Small,  No.  1  sq.. 
BAKED  BEANSt 

16  oz.  . 

No.  2^!  . 

No.  10  . 


BEANSt 

Stringless  Stand.  Cut  Green,  No.  2 

Standard  Cut  Green,  No.  10 . 

Standard  Whole  Green,  No.  2 . 

Standard  Cut  Wax,  No.  2 . 

Standard  Cut  Wax.  No.  10 . 

Red  Kidney  Standard,  No.  2 . 

Standard,  No.  10 . 

LIMA  BEANS*  (F.  O.  B.  Factory) 

No.  2  Tiny  Green . 

No.  10  . 

No.  2  Medium  Green . 

No.  10  . . . 

No.  2  Green  and  White....................... 

No.  10  . 

No.  2,  Fresh  White . 

No.  10  . 

Soaked,  No.  2 . 

BEETS* 

Baby.  No.  2 . 

Whole,  No.  2 . 

Whole,  No.  3 . 

Whole,  No.  10 . 

Cut,  No.  2 . 

Cut,  No.  10 . 

Diced,  No.  10 . 

CARROTS* 

Standard  Sliced,  No.  2 . 

Sliced,  No.  10 . 

Standard,  Diced,  No.  2 . - . 

Diced,  No.  10 . 

CORN* 


.65 

3.00 

.96 


.40 

.80 

2.36 


.60 

2.76 


.66 


.60 

3.00 


1.25  1.30 

7.00  6.66 

1.00  1.05 

5.26  6.26 
.75  .90 

3.75  . 

.60  .65 

3.25  3.60 


.471^.. 


1.10 

.70 

00 

00 

65 

75 


3.75 

.85 


.76  ., 
3.25  ., 
.67%.. 
3.00  .. 


Golden  Bantam,  Fancy,  No.  2.. 

Extra  Stanuard,  No.  2 . 

Extra  Standard.  No.  10 . 

Shoepeir.  Fancy,  No.  2 . 

Extra  Standard,  No.  2 . . 

Standard,  No.  2 . 


Crushed,  Fancy,  No.  2....... . . 

Extra  Standard,  No.  2 . . 

Stand:\rd.  No.  2 . 

Standard,  No.  10 .  3 


90  .. 

82%.. 
80  .. 

76  .. 
65  .. 


CANNED  VEGETABLES— Continued 

Balto.  N.Y. 

St TER  KRAUT* 


. 

2.46 

No.  2%  . 

2.46 

No.  3  . 

No.  10  . 

3.16 

sp’NArn* 

2.36 

2.75 

2.75 

2.75 

2.30 

2.15 

No.  2%  . 

No.  3  . . . . . 

No.  10  . . 

California,  f.  o.  b.  Coast 

2.40 

2.05 

Standard,  No.  10 . 

.80 


1.30 

4.00 


.76 

2765 


1.20 

3.50 


1.16 

3.76 


SUCCOTASH* 

Standard  Green  Corn.  Fh-esh  Limaa, 

No.  2  . 86  - 

Standard  Green  Com,  Dried  Limaa, 

No.  2  . 76  . 

(Triple)  No.  2  (with  tomatoes) . 90  . 

SWEET  POTATOES* 

Standard,  No.  2,  F.  O.  B.  factory . 70  . 

No.  2%  . 66  .90 

No.  3  . 90  . 

No.  10 .  2.60  2.85 

TOMATOES* 

Extra  Standard,  No.  1...............-——  .60  — .... 

F.  O.  B.  County . 46  .66 

No.  2  . 75  . 

F.  O.  B.  County . 70  . 

No.  3  .  1.06  . . 

F.  O.  B.  County .  1.00  . 

No.  10  .  2.85  . 

F.  O.  B.  County .  2.75  . 

Standard.  No.  1 . . . S.'S  .37% 

F.  O.  B.  County . 35  . 

No.  2  . 56  .60 

F.  O.  B.  County . 62% . 

No.  3  . 86  .86 

F.  O.  B.  County . 8214 . 

No.  10  .  2.60  ■ . 

F.  O.  B.  County .  2.40  3.06 

TOMATO  PUREE*  (F,  O.  B.  Factory) 

Standard,  No.  1,  Whole  Stock . 37%  .40 

No.  10,  Whole  Stock .  2.76  2.25 

Standard,  No.  1  Trimmings . 36  . 

No.  10  Trimmings .  2.60  . 

TOMATO  JUICE* 

No.  1  . 40  . 

Canned  Fruits 

APPLES*  (F.  O.  B.  Factory) 

Maine,  No.  10 .  — 

Michigan.  No.  10 . 

New  York,  No.  10 .  3.00 

Pennsylvania,  No.  10,  water . 

Pa..  No.  3 . 

Pa.,  No.  10,  solid  pack .  3.25  . 


.60 

4.00 


APRICOTS*  (California) 

Standard,  No.  2% .  1.15  1.15 

Choice.  No.  2% .  1.30  1.30 

Fancy,  No.  2% . 

BLACKBERRIES* 


t'O^MN^  * 

Standard  Split,  No.  3 . 90  . 

Split.  No.  10 .  3.00  .... 

v'lXEil  VEGETABLES* 

Standard,  No.  2 . 70  . 

No.  10  .  4.00  . 

Fancy,  No.  2 . 80  ..... 

No.  10  .  4.25  . 

OKRA  AND  TOMATOES* 

Standard,  No.  2 . 85  . 


PEAS*  (Baltimore  prices,  new  pack) 


No.  1  Petit  Pois . . 

No.  2  Fancy  Sweets.  2s .  1.70 

No.  2  Fancy  Sweets,  3s .  1.60 

No.  2  Fancy  Sweets,  4s .  1.40 

No.  2  Fancy  Sweets,  6s .  1.36 

No.  2  Std.  Sweets,  5s .  1.10 

No.  1  Early  June,  4s . - . 

No.  2  Std.  Alaskas.  Is .  1.26  1.50 

No.  2  Std.  Alaskas,  2s .  1.10  1.26 

No.  2  Std.  Alaskas,  3s . 92%  1.10 

No.  2  Std.  Alaskas,  4s . 90  1.00 

No.  10  Std.  Alaskas.  2s .  6.76  6.00 

No.  10  Svd.  Alaskas.  3s .  6.26  5.50 

No.  10  Std.  Alaskas.  4s .  4.76  6.25 

I  I"  PKIV  + 

Standard,  No.  2% . 90 

No.  3  . 80  1.00 

No.  10  _  2.76  3.00 


Standard,  No.  2 . 

No.  3  . 

No.  10,  water . . 

Vii  2  Preserved . . 

No.  2.  in  Syrup . 

BI  I  EBEHR  ES* 

Maine.  No.  2 . 

No.  10  . . . 

CHERRIES* 

Standard  Red,  Water,  No.  2 . 

White  Syrup,  No.  2 . 

f*'' X ■  ••  4»rs4*'l  V»«  ■?  . 

N.  Y.  Fancy,  Red  Pitted,  No.  10.... 

California  Standard,  2%....... . 

Gn.  ice.  Iso.  ;i% . 

Fmcy.  No  2% . 

,  •'  EI  I  '  PIES' 

Standard  No.  2 . - . 

No.  10  . . . 

GR  PE  FRUIT* 

8  02 . 

No.  2  . 

No.  5  . 

No.  1  Juice . 

No.  2  Juice . 

No.  6  Juice . 


3.76 

1.35 

6.60 

4.76 

4.00 

_....- 

1.76 

2.00 

2.10 

.67% 

*•**•"** 

1.20 

1.35 

3.60 

.72% 

1.26 

3.65 

Standards.  Keifer  No.  2,  in  syrup..  .86  . 

No.  2%  .  1.30  . 

Ca  !'•>.  n.<i  liai'tlet.s.  tstandard  2% . 

Fancy  . . — . .  1.90 

Choice  .  1.70 

Standard,  No.  10 .  4.76 


CANNED  FRUITS— Continued 

Balto.  N.Y. 

PEACHES* 


California  Standard,  No.  2%  Y.  C.  1.16  1.20 

Choice,  No.  2%,  Y.  C .  1.30  1.36 

V  C  . 

Extra  Sliced  Yellow.  No.  1  Tails . 80  . 

Seconds,  Yellow.  No.  3 . 

pies  fTr^rto-led  Nr*  3  . 

Peeled,  No.  10,  Solid  Pack .  3.36  . 

P'VE  A  PPI  E* 

Hawaiian  Sliced,  Extra,  No.  2% .  1.76  1.60 

Sliced,  Standard,  No.  2% .  1.65  1.45 

Sliced,  Extra,  No.  2 .  1.30 

Sliced  Standard,  No.  2 .  1.06 

Shredded.  Syrup.  No.  10 . 

Crushed,  Extra,  No.  10 .  4.10  4.25 

R->stern  Pie.  Water,  No.  10 . 

Porto  Rico  No.  10 . . 


RASPBERRIES* 

Black  Water,  No.  2 . — 

Red,  Water,  No.  2 . - 

Black,  Syrup.  No.  2 . 

Red,  Syrup,  No.  2 . 

Red,  Water,  No.  10 . . 

STRAWBERRIES*  (Baltimore  prices,  new  pack) 


Preserved,  No.  1 . 76  . . 

Preserved,  No.  2 .  1.46  . 

Extra,  Preserved,  No.  1 . 76  . 

Extra,  Preserved,  No.  2 .  1.50  . 

Standard  Water,  No.  10 . 

FRUITS  FOR  SALAD* 

Fancy,  No.  2% .  2.60  2.60 

No.  lOs  .  9.60  8.00 


Canned  Fish 


HERRING  ROE* 


No.  2,  17-oz.  cans . 

1-lb.  cans  . 70  . 

No.  2,  19-02.  cans .  1.10  . 

LOBSTER* 

Flats.  1-lb.  cases,  4  do2 .  4.00 

%-Ib.  cases,  4  do2 .  2.00 

%-lb.  cases,  4  doz .  1.26 

OYSTERS* 

Standards,  4  02 .  -...— 

6  02 .  .80  1.00 

8  02 . 

10  02 .  1.70  2.00 

Selects,  6  02 . 


SALMON8 

Red  Alaskas,  Tall,  No.  1.... 

Flat,  No.  % . 

Cohoes,  Tall,  No.  1 . 

Flat,  No.  1 . 

Flat.  No.  % . 

Pink.  Tall.  No.  % . 

Pink,  Tall,  No.  1 . 

Sockeye  Flat,  No.  1 . 

Flat,  No.  % . 

Chums,  Tall  . 

Medium,  Red,  Tall . 


1.66 

1.66 

1.35 

.96 

.70 

.60 

.87% 

.96 

2.35 

2.86 

.76 

.82% 

.82% 

1.22% 

1.86 

SHRIMPS 


Dry,  No.  1 .  1.10  LOO 

Wet,  No.  1,  Large .  1.10  1.10 


SARD'NESS  (Domestic),  per  case 

%  Oil,  keyless . 

V4  Oil,  keys . 

%  Oil,  Tomato,  Carton . 

%  Oil,  carton  . 

%  Mustard,  Keyless  . 

^  Mustard.  Keyless  . 

California  Oval,  No.  1,  48’b . 


t2  50 
t3.15 
*3.60 


.  *2.76 

3.00  *3.06 


TUNA  FISH8  (California),  per  rase 


White.  %8  . - .  7.30  . 

White.  Is  . - .  13.66  . 

Blue  Fin,  %s .  - . 

Blue  Fin,  Is . — . . 

Striped,  %s  .  3.35  . . 

Striped,  %s  .  6.16  6.25 

Striped.  Is  .  9.20  . 

Yellow,  %8,  Fancy .  4.66  ........ 

Yellows,  %8,  Fancy .  7.30  ....... 

Yellow.  Is  . - .  13.66  . . . 
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THE  CAN  N  I  NG  TRADE 


Better  because  it  embodies  features  suitable  to 
every  CANNER. 

Simple,  Rigid,  Durable,  Get-At-Able,  gives  unin¬ 
terrupted  service. 

Cans  are  transferred  on  smooth  machined  discs 
by  friction  (No  gear  teeth  disc  to  tip  and  jam 
cans). 

Saves  steam.  Saves  space. 

ZASTROW  MACHINE  COMPANY,  Inc. 

Manufacturer  » 

Foot  Thame*  Street,  BALTIMORE,  MD. 


QUALITY  SEED  PEAS 


Canners  Varieties  Exclusively 

Quality  is  to  seeds  what  character  is  to  an  individual.  Our  seed 
peas  possess  the  dependability  that  follows  careful  breeding. 


Gallatin  Valley  Seed  Company 

BOZEMAN,  MONTANA 


PLANTS 

OF  THE 


PHELPS  CAN  CO 


MANUFACTURERS  OF 

TIN  CANS 

CAPACITY  600  MILLION  CANS  PER  YEAR 

MAIN  OFFICE  Jv 

,2N,BALTIM0RE  MD._^ 


WEIRTON.W.VA 


CANS .  .  to  take  last-minute  Packs  when  time  bears  down !  Quick, 
sure  action,  to  get  these  crops  in  tin ! 

CANS  .  .  from  ready  set-up  stocks  at  Baltimore  .  .  or  Hamilton, 
Ohio!  Advice  and  service  Vound  the  plant,  under  expert  eyes  and 
hands  nearby,  to  keep  the  Pack  in  motion  I 


Such  is  the  tie-up! . .  CANS,  with  Cannery  experience  .  .  efficiency, 
and  an  instant  response  to  your  needs. 

eo 

no  Y01UK^CI¥Y 
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SALES  OFFICES  AND  PLANTS  •  NEW  YORK  CITY  •  HAMILTON  •  BROOKLYN  •  CHICAGO 
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